
r What 

^ To Wear 

CoJor 


FIRSn 

LOOK! 

8 FRESH 
UPDATES FOR 

HAIRaf 
MAKEUP 

AMAZING NEW 

SHOES 

THE TOP 5 

IT BAGS 

PLUS 

WHAT 
to WEAR 

Nowa^ 

LATER 


We V EVA 
LONGORIA! 

On Latina Power, 
Domestic Bliss 
& Her Return to 
Prime Time 


FLAT- 
TUMMY 

iWER 
lODS 

Style 
Your 

JEANS 

Like a 
Fashion 
Editor 


PAGE 105 


INSTYLE.COM 




DRIVEN BY DESIRE 









1 issagai.SiiHaa& 


SiSSa^^SB^ 




AMY ADAMS 

FALL 2015 



“I hold the secret to 

gel-like color and shine... 



explore more @ essie.com 




without any of gel’s hassles. 

I m a gel*setter!^^ 




Gel-like color and shine, day after day. 


No gel curing time. 
No lamp needed. 
Easy removal. 

It's a true innovation. 

Just apply my gel-setter 
over any of my gorgeous 
nail colors to see plumper, 
shinier, gel-like color. 



gel* 
setteri 

TOP COAT 


America's nail 
salon expert. 
Since 1981. 






OUTSHINE YOUR SHINE 

GET YOUR GLOSS ON 





NEW 


■ OUR 1ST SHAMPOO SYSTEM THAT 
ACTS LIKE A GLOSSING TREATMENT 
WITH EVERY USE 

■ THE POWER OF GLYCO-SILK HELPS 
SEAL IN NUTRITION + MIRROR-LIKE 
SHINE UP TO 48 HOURS* 


l-CLOSS 
line shampoo 


NUTRl-CLO: 

nghSh»ie<i3m 


‘Based on using complete system of 
shampoo, conditioner, and glossing mist. 
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SUPERIOR 



THERE’S HAIRCOLOR. 

AND THEN THERE’S PREFERENCE. 

COLOR SO LUMINOUS, SO LASTING. 

THERE'S SOMETHING SPECIAL ABOUT THE QUALITY OF COLOR 
WITH PREFERENCE. 

■ CRYSTAL CLEAR GEL FOR LUMINOUS COLOR AND SHINE 

■ FADE-DEFYING UP TO 8 WEEKS 

■ OVER 50 LUMINOUS SHADES 



CONTENTS DIGITAL 


Our Social Network 

Hey, InStyle readers: Post, pin, tag, and tweet us. We can’t help but ///re your feedback online! 


Mindy Kaling Vs Your Snaps 


INSTAGRAM 


You toted your 
June issues 
around town, 
took a few 
pics, then 
shared them 
on Instagram using #Mindy 
InStyle. Our cover girl followed 
all the action and chose her five 
faves from the bunch. The 
lucky winners scored a copy 
of InStyle signed by Dr. Lahiri 
herself. Here's what these stellar 
grammers had to say. 



(Scvoonthego “Why is everyone 
hanging out without us!? #girlishilar 
#mindykaling#themindyproject” 




@maddiefierce21 “I had WAY too 

much fun creating a #crossstitch 
version of #instyle’s #June cover!” 



(Sjgoska “Look at these wrists! Look 
how dainty they are! They can barely 
hold up this copy of @instylemagazine” 


(9kiannak23 “On my way to Book 
Con at the crack of dawn for the one 
and only @mindykaling” 



(Sthesailortaylor “I’m adorable. I look 
like Keira Knightley running errands. 
#boxedwater” 



ELIZABETH 

BANKS 


ELIZABETH 
BANKS TOOK 
US BEHIND 
THE SCENES 


INSTYLE.COM 


What’s it like 
to spend a day 
with the funny lady who directed 
Pitch Perfect 2? Pretty, well, 
funny. We tagged along as Banks 
documented a hilarious stop at 
The Ellen DeGeneres Show 
and cracked jokes backstage at 
Jimmy Kimmel Live. Turns out 
you couldn’t stop laughing 
either— her shots got 8,821 
Likes on Instagram. 


SNAP TO SUBSCRIBE 
TO INSTYLE FOR 
LESS THAN $20! 

Scan this code on your phone 
to subscribe to InStyle. Along with 
the print edition, you’ll get every 
issue digitally — on your iPhone, iPad, 
Kindle Fire, Nook, or Android device. 
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Dress for yourself. Dream big. 

Find your voioe. And put it out there. 

Tavi Gevinson #faceforwarcl 


CLINIQUE 




CLINIQU CUMQUeI I I 
"w iTcLINIQLi 



31 . 


Allergy Tested. 100% Fragrance Free. 


3-Step Skin Care. Try a simple routine and make it your own. 



INSIDE EDITOR’S NOTE 



CHANEL 

Brass and metal 
bag, $7,000; 
at select Chanel 
boutiques. 


^ Follow us on Twitter @instyle, and follow me @arielfoxman 
B Follow us on Instagram @instylemagazine, and follow me (Sarielfoxman 


Inside 
Story 

There may never be a single defini- 
tion of beauty— and that is a good 
thing. But we can all agree that with- 
out internal beauty, external beauty 
doesn’t amount to much. Perhaps 
that’s why we see designers returning 
time and again to the sheertrend, meta- 
phorically employing tricks that allow us to 
play peekaboo or give the illusion of seeing 
right through garments to the woman her- 
self. Truth be told, of course, it’s one’s actions 
that are most revelatory — when someone lays 
herself truly bare. And this is why, with or with- 
out all her endorsements, magazine covers, and 
flawless red-carpet moments, Eva Longoria 
always tops our list of “Most Beautiful.” We found our- 
selves absolutely breathless catching up with the inde- 
fatigable actress in “Into the Deep” (p. 167) as we 
learned exactly how she has been using her brand- 
name recognition to strengthen and deepen her plat- 
form for human rights advocacy. What fuels Longoria 
is not vanity or fame but rather empathy, a sense of jus- 
tice, and intellectual curiosity. Now, isn’t that gorgeous? 
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See the world. Write your own ticket. 
Picture it first. And make it happen. 

Margaret Zhang #faceforwarcl 


CLINIQUE 


(iiNiquf 


Allergy Tested. 100% Fragrance Free. 


3-Step Skin Care. Try a simple routine and make it your own. 




INSIDE 


At the Cover Shoot 


WHO Eva Longoria WHERE A private estate and beach in 
Oyster Bay, N.Y. — ^you might remember it from Lana Del Rey's 
“National Anthem” music video WHAT WENT DOWN The star 
arrived cozy and cute in a Luca Bruno sweater, a Helmut Lang T, 
and sweats that said “Smile and Love the Cowboys,” a reference 
to her favorite football team. (She’s from Texas, after all.) 


^>6 






CHAIN REACTION 

“I’m not usually an accesso- 
ries girl, but I adored 
the chunky gold necklaces 
I wore today,” she said. 
Bakelite horn, turquoise, 
and gold-plated necklace, Aurelie 
Bidermann, $1,980; at Aurelie 
Bidermann, 212-335-0604. 


You Asked, Eva Answered 

Q What is the best part about 
growing older? 

— SHALAYNE PULIA, Chicago 

A The evolution of your wisdom from 
the lessons you’ve learned. I wish 
I had my 20-year-old body, but I do love 
my 40-year-old mind! 




SHE’S GOT GAME 

After spotting a backgammon board inside 
the house, Longoria challenged her boyfriend, Josf 
Antonio Bastd^Jko a round— ^nd won! ^ 



ONE KNIT WONDER 

“This sweater is so 
’ warm, I didn’t want 
to take it off,” said 
Longoria, who braved 
a chilly beach breeze 
in the plushy pullover. 
Alpaca pullover, Nili Lotan, 

$415;/nililotan.cofn- 


V 


di 





MOOD MUSIC 

One of the 
things that 
tickled us? 
Longoria has 
a penchant 
for mid-’80s 
tunes. To get 
into the model- 
ing mood, she 
blared these 
upbeat tracks 
but later 
switched to 
her “chillin’” 
playlist, which 
included Atlantic 
Starr’s “Secret 
Lovers.” 

r She sang along 
^ to "Your Love " by 
the Outfield. 



r' 


COVER CREDITS 

dress BURBERRY 
bracelets and ring 
CARTIER bangle 
PIPPA SMALL 
TURQUOISE 
MOUNTAIN 
photographed 
for InStyle by 
GIAMPAOLOSGURA 
styled by MELISSA RUBINI 
hair BEN SKERVIN makeup DANIEL MARTIN 
manicure ROSEANN SINGLETON 
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Try on hairstyles straight from our cover shoots at instyle.com/coverhair 
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LASH 


Look up to soaring heights with a new mascara 
that transforms your lashes into total 
shape-shifters, creating high-rise levels of ' 
volume, length and curl in seconds. 
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PREMIERING AT 

NORDSTROM 

nordstrom.com 






ADVERTISEMENT 
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SHOP BEAUTY & FRAGRANCE EXCLUSIVES 
fFROM YOUR FAVbRifE BRANDS JULY 17-AUGUSt 2 


AN N I VE RSARY 



ADVERTISEMENT 



WE DO 
BEAUTY 
YOUR WAY 


Whether you’re all about shopping with one of our experts or trying out products on your own, 
we make it fun and easy to get the look you want. Shop in stores or at nordstrom.com/instyleinsider 
where there’s free shipping and free returns all the time.’^ 

CANT-MISS EXCLUSIVES 

Once a year, the biggest names in beauty and 
fragrance create special sets that arc only available 
at our Anniversary Sale. They’re so good you have 
to sec them to believe them— so check out our insert 
(there’s more in stores and online, too!). 

WANTANEWLOOK 
RIGHTNOW? 

We’ll do your makeup for FREE and 
you’ll walk away looking even more 
gorgeous. Just stop in or make an 
appointment ahead of time. 


GETYOUROWN 
PERSONAL MAKEUP 
ARTIST 

Our Beauty Stylists and expert artists give 
you onc-on-onc help (for FREE!) with anything 
from nailing a smoky eye to revamping your 
skincarc routine. 


TRYREEORE YOURUY 

We’ll happily make FREE samples of almost any 
product for you to play with at home. 


INSIDE 


Behind the Scenes 

Exactly what went into making our fall preview feature with Trainwreck star Brie Larson 


In a New York Minute 

As she navigated the concrete valleys and skyscrapers of 
midtown Manhattan with ourteam, the intrepid actress gave eight 
of the season’s most coveted looks the big-city test. 



11:30 a.m. 

E.52ND STREET 

“We chose pieces that could 
translate from the runway into 
a modern woman’s wardrobe,” 
says fashion director Melissa 
Rubini (near left). First up 
wasaJil Sanderlook:alay- 
~^ ered ensemble topped with 
^9- alambswool coatthat 
• Vi ^ Larson wanted to wear 
' even after we wrapped. 


Au revoir, 
beret— hello, 
Gucci glasses! 


1p.m. AVENUE OF 
THE AM ERICAS 

Forthis Lanvin look, 
we took the actress 
to our own turf (this 
fountain is just steps 
from InStyle’s HQ). 
Rubini swapped 
colorblock boots 


12:15 P.M. PARK AVENUE 

Smart specs and closed-toe lace-ups made 
this Gucci number stand out among the 
sea of suits seen duringa busy lunch hour. 



for classic black 
suede and added a 
statement necklace. 


“Brie never complained about being in the 
middle ofthefoottraffic,” recalls hairstylist 
Kevin Ryan. “She had fun with it.” 


Finishing 

Touches 



THE GLOW 

“A few dabs of this sheer 
apricot blush enhanced her 
radiant complexion,” says 
makeup artist Maki Ryoke. 

Chanel Les Beiges Healthy Glow Sheer 
Stick in No. 21, $45; chanel.com. 



THE CURLS 


To create a “glamorous and 
slightly disheveled” do, Ryan 
went old-school with these 
hot rollers and letthem sit in 
place until they cooled. 

Conair Heat Waves Jumbo and Super 
Jumbo Hot Rollers, $40/12; conair.com. 



Essie nail 
polish in 
Penny Talk, 
$9; essie 
.com. 


THE NAILS 

Manicurist Sofia Shusterov 
topped this iridescent copper 
shade with Orly’s Flash Dry 
Drops to prevent smudging in 
between outfit changes. 
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• See more behind-the-scenes action from our shoots and the InStyle offices at tumblr.instyle.com 







^ ^ With Nourishing Brazilian Murumuru 
. ^ Butter and Argan Oil 

' Cut your styling time by 50%. 

Hair is strong, flowing... even faster. 


*vs. regular shampoo and conditioner 


mm 
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With endless hair Color Personalities, 
Aloxxi delivers multi-dimensional, 
healthy, shiny hair that's all your own. 
So, tell us... 


#WhatsYourColorPersonali^ 


FROM THE FOUNDER OF O PT 

Aloxxi 




t ■ 

■ Amalfi 
Chic® 
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Roman 

Goddess® 


Espresso 

Yourself® 


SALON COLOR & CARE 





WHAT DOES THE EOUNDER OE OPI DO NEXT? 


BRING A MUCH-NEEDED 
BURST OF PERSONALITY 
TO HAIR COLOR 

WITH A LOX X I ! 

"From head to toe and everywhere 
in between, you decide how to 
define your personal style. The 
details matter. They give personality 
to your story. But what about when 
it comes to your hair color? 

With over 30 years in the Professional 
Beauty Industry and delivering 
personality to nails worldwide with 
OPI, I am infusing my passion for 
color and quality salon-only products 
into Aloxxi and changing the hair 
color experience. 

Now, instead of being a natural blonde, how about becoming 
a Blonde Bambino*? You aren't just a chocolate brown or a 
coppery red, with Aloxxi you're a Florentine Dream® or a Party 
in Lombardy*. With over 100 Color Personalities, which are 
the end result that only a hairdresser can create, we invite you 
to participate in your hair color experience and express a 
style that's all your own. 

Because you don't just color your hair, you wear Aloxxi!" 

- George W. Schaeffer 



- George W. Schaeffer 
Founder of OPI 
President & CEO 
of Aloxxi International 
1 iUw... (fexirdm 9 
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"The Color Personality 
experience brings an element of fun into the entire 
color service process as guests identify themselves 
with their particular color. From the deep shades of 
My Caramella to the very light Andiamo - Let's Go 
Platinum, Aloxxi replicates what OPI has done for 
the nail world by bringing fun into each and every 
color service." 


-Bonnie Moore 

Owner, Avantgarde Salon & Spa, Grand Rapids, Ml 

I iitn...Sid(i»Sirc** 



achieve perfect results every time! There is no guess 
work, just consistently beautiful color that shines; and 
with so many Color Personalities to choose from, the 
possibilities are endless!" 


-Richard Bragg 

Owner, Just Braggin' Hair Salon, Manahawkin, NJ 
1 tm... ffiHpdi ritvf CiraoKstiWM* 


To locate an Aloxxi Salon near you, visit: 

aloxxi.com 


Gluten Free Sulfate Free Paraben Free Purity from a Higher Power® ^ NOT Tested on Animals 
ooo© ©201 5 Aloxxi International • Los Angeles, CA 


FROM THE FOUNDER OF O P I 

Aloxxi 


SALON COLOR & CARE 


INSIDE 

WeHear^u... 

“As an Indian-American woman, 

I rarely see someone who looks like me 
on the cover of a fashion magazine. 
Mindy Kaling is an inspiration to us all.” 

—RURAL SHAH MANUAL, Chicago 



GAME OF 
THERON 

I have a huge 
amount of re- 
spect for Chari ize 
Theron, and I 
enjoyed reading June’s 
Flashback. On top of being a busy ac- 
tress and mom, she’s done so much 
to raise awareness of animal cruelty, 
from campaigning against puppy mills 
to starring in anti-fur campaigns. She 
is absolutely beautiful inside and out. 
—JENNIFER O’CONNOR, Largo, Fla. 




[ ■■■ 


MOST LIKELY TO SUCCEED 

It’s so great that you chose Mindy 
Kalingasyour June cover star. I’m a 
big fan of The 
Mindy Project, 
and I’ve always 
appreciated 
how her char- 
acter is not 
a size 0 and 
makes no 
apologies for 
whom she 
dates. Not only 
is Kaling hilari- 
ous and in- 
sanely talented, 
but her style is 
always on point. 
I’m expecting 
a lot more 
from her! 

— SANGEETHA 
KOWSIK, 

New York 






Your Ultimate Travel Companion 

Readers jet-set across the globe with their InStylel 



ST. KITTS AND NEVIS 

“Soaking up the sun at 
Nisbet Beach with Kate Winslet.” 

— DENORA GETACHEW, New York 



BELGIUM 

“I took my InStyle mag to the 
top of the belfry of Bruges!” 

—CAROL ONORATO, 
Plano, Texas 


f 

i 
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GREECE 

“The May cover pops 
against Santorini’s vivid 
blue and white skyline.” 

— JOI KENNEDY, Charlotte, N.C. 


SALUTE THE SUIT 

Ever since my mastectomy, it’s been 
nearly impossible to find a swimsuit 
that’s both functional and fashion- 
able. Thank you for featuring two 
chic post-surgery options with sewn- 
in molded cups in “The Ultimate 
Swimsuit Challenge” [June]. 
—HELEN PAK, San Ramon, Calif. 


Contact Us! 

TALK TO US VIA EMAIL 

Send a message to letters(g)instylemag.com. 
(All correspondence may be published 
and edited for clarity or length.) 

GET 24/7 CUSTOMER SERVICE & 

SUBSCRIPTIONS Go to instyle.com/ 
customerservice, call 800-274-6200, 
or write InStyle at P.O. Box 30606, 

Tampa, FL 33630-0606. 

FIND ADVERTISER & PRODUCT 
INFORMATION Call 212-522-4455. 
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VISIBLY HELPS 

ILLUMINATE DULLNESS 
HYDRATE DRYNESS 
DIMINISH DISCOLORATION 
SMOOTH WRINKLES 
LIET SAGGING 


C 





WITH PROVEN 
HEXINOL™ 
TECHNOLOGY 


RoC® MULTI CORREXION® HIGH PERFORMANCE SKINCARE^ 




Armanibeauty.com Cate Blanchett 



SEPHORA AND 
SEPHORA.COM 




INSIDE 


Inspired hy InStyk 

Readers show and tell us how our pages have motivated them to try something new 





Cynthia Yang 

Bloomfield 
Hills, Mich. 

WHAT I DID 

This lilac skirt 
has been collect- 
ing dust in my 
closet for years, 
but Instant Style: 
Candy Crushes [April] 
encouraged me to 
experiment with color 
pairings like lilac 
and cobalt blue. Now 
this fit-and-flare 
piece is a staple in 
my wardrobe. 



Shaheen Khan 

Louisville, Ky. 
WHAT I DID 

As a dentist and 
fashion blogger, 
I have a pretty 
hectic schedule, so 
I appreciated the 
sage style advice 
for working gals in 
March’s Clothes 
We Love: Run the 
World (Girls). 
This jumpsuit by 
Halston Heritage 
is the perfect 
power look to 
take on the day. 



Glency Feliz 

Santo Domingo, 

Dominican Republic 

WHAT I DID As April’s You Can 
Do column explained, gingham is 
having a moment. I was inspired 
to reinvent the print so it doesn’t 
look like I’m wearing my mom’s 
tablecloth. Teamed with high heels, 
this trenchcoat is sophisticated 
enough for the office. 



Te’Rea Smith 

Montgomery, Ala. 
WHAT I DID 

Florals for spring 
are nothing new, 
but going super-bold 
with them is. I tested 
out the big-bloom 
trend [May’s The 
Look: Miracle Grow] 
with this off-the- 
shoulder dress for 
a friend’s beachfront 
wedding. My bright 
pink lipstick and 
envelope clutch com- 
plemented the over- 
size flowers, and 
neutral sandals kept 
the ensemble relaxed. 


40 


If one of our stories has inspired you to try a new fashion, beauty, or home idea, we want to know. Send us a pic (300 dpi or 
larger) of your transformation to letterscoiinstylemag.coni, or tweet us (ffiinstyle with the hashtag #lnspiredBylnStyle 





Birthday 

Suit 


Download the free 
ManiMatch'"app to virtually 
try on any shade live 


^Go^play 


VOLOMe 


NEW MIRACLE GEL 


2 Steps • Up to 14 Days of Color and Shine • Easy Removal 

The next best thing to a salon gel mani! 


Pink 

Cadillaquer 


Tidal 

Wave 


Wine 

Stock 
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Perricone MD 



81 % 

demonstrated 
a measured 
improvement in 
wrinkle length 

68 % 

demonstrated 
a measured 
improvement in 
wrinkle width 

75 % 

demonstrated 
a measured 
improvement in 
wrinkle depth 


Discover the transformative 
formula that started it all. 
A potent treatment featuring 
revolutionary sciences 
patented by Dr. Perricone 
to combat fine lines and 
wrinkles imparting smoother, 
more radiant skin. 

Measured Clinical Results after 4 weeks 


The 

Revolutionary 

Wrinkle 

Cure 



Serious About Beauty 


SEPHORA NORDSTROM ULTA 


perriconemd.com #seriousaboutbeauty 







bags. 


Turn the 
page for 
four more 
must-have 


The 

Chanel Mosaic 


WHY IT’S HOT Karl Lagerfeld re- 
created a gigantic French brasserie 
in the Grand Palais to stage March’s 
Chanel show, which embodied, he 
said, an “idealized version of today’s 
Paris.” The collection was the talk 
of tout Paris^especially this bag, 
whose tiles, crafted by the Maison 
Lesage, mimic the setting’s floors. 

CHANCES OF GETTING ONE Since 
private clients reserve these col- 
lector’s items before they even 


land on the sales 
floor, your best 
bet, says our insider 
sleuth, is to befriend a 
salesperson at a less-trafficked 
locale, like a boutique within a 
department store. 

Mosaic embroidery and metal, Chanel, 
$9,000; at select Chanel boutiques. 


Edited by 
SHARON 
CLOTT 
RANTER 


SBagsYou'W Obsess 
Over All Season 

Ever since we spotted these gorgeous pieces of arm candy on the 
runways, we’ve been fantasizing about how they’d look over our 
shoulders. And now that they’re about to hit stores, we’ve created 
a cheat sheet to fall’s most coveted styles, complete with details 
on how you can score them before they fly off the shelves 


For more of everything #WhatsNow, follow @SharonClott on Twitter and Instagram. 
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The Saint 
Laurent College 
Monogram 

WHY IT’S HOT The 201 3 

Monogram collection, a 
series of bags showcasing 
Cassandre’s classic logo, 
was one of creative direc- 
tor Hedi Slimane’s 


biggest smashes. This 
season he adds a top- 
handle cross-body to 
the line, and for the first 
time it’s slouchy and fea- 
tures silver hardware. 
CHANCES OF 
GETTING ONE 
Solid. This shape will 
be a new cornerstone 
of the line. 


is available only in limited quan- 
tities, and most can be found at 
Fendi’s Madison Avenue flagship 
store. Call to reserve yours. 


The Fendi 
Peekahoo Clutch 


WHY IT’S HOT The Italian 
house’s Peekaboo style — 
introduced in 2009 to “satisfy 
the most sophisticated 
women,” said Fendi designer 
Silvia Venturini Fendi — became 
a best seller because of its 
visible interior pocket. Now 
the pocket is stepping out solo 
as a clutch. Brava! 

CHANCES OF GETTING ONE 

Don’t wait: The calf-hair clutch 



Mansur Gavriel’s 
Lady Bag 
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WHY IT’S HOT Thank 
Rachel Mansur and Floriana 
Gavriel for last year’s 
bucket-bag craze. This 
season the duo is bet- 
ting that the addition of 
a smaller strap will incite 
similar fervor. “It’s ladylike 
and cool,” says Mansur. 


CHANCES OF GETTING ONE 

Pink, our favorite hue, 
might go quickly, but don’t 
sweat it: There are 26 
colors total in two leathers. 




Epi leather, Louis 
Vuitton, $3,950; at select 
Louis Vuitton stores. 


Louis Vuitton’s Twist 


WHY IT’S HOT After morethanllS years, the 
iconic LV logo got a makeover (in a modern 
sans serif), and it’s driving Flollywood wild. 
Miranda Kerr and Brie Larson have sported the 
denim-inspired fold-over, as has Beyonce, who 
wore it to meet the Duchess of Cambridge. 

CHANCES OF GETTING ONE Good, and now 
that it’s a hit with stars, LV is offering more op- 
tions, like an emerald croc-embossed version. 






MarulaOil 

s_ 

DISCOVER 
A RARE LUXURY 

Not all oils are equal. 

Experience the 
transformative power 
of wi Id - harvested, 
cold-pressed marula oil 
in a new, restorative 
hair care collection. 






IMPROVED 
CONDITION 
OF HAIR* 



REDUCED 
SPLIT ENDS* 


RAREMARULA.COM 

#RAREMARULA 

Guaranteed only when purchased within the professional beauty salon industry. 


‘^When using a combination of Rare Oil Replenishing Shampoo, Conditioner 
and Intensive Masque, as compared to untreated hair. 
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Wios 

ThatGaP 


We won’t see GAL G ADOT as the updated Wonder 
Woman until next year, but the Israeli actress is 
already proving her kickass skills in the Fast & Furi- 
ous hlms, the upcoming crime drama Triple 9, and a 
new commercial for Gucci’s sandalwood-infiised 
scent, Bamboo. Here, she recalls how events in her life 
have helped her nail each scene in the 40-second spot. 


She’s a Thrill- 
Seeking Mama 

“I do a lot of sword work 
and martial arts in Wonder 
Woman. I enjoy anything that 
gets my adrenaline going. In 
Israel I was a gym instructor 
in the army. Now that I’m 
a mother, I still enjoy it, but I 
like to make sure I’m safe.” 


"In roles like 
Wonder Woman, 

I feel so grateful to 
have the chance 
to show a powerful, 
confident woman." 


She’s Part of 
the Beyhive 

“I was a dancer 
for 12 years. For 
this spot we did 
some tango. But if 
you really want me 
on the dance floor, 
play Beyonce’s 
‘Single Ladies,’ 
‘Run the World 
(Girls),’ or ‘Diva.’” 


She’s 
Always Been 
Racy 

“Having been in the 
Fast & Furious fran- 
chise, I came pre- 
pared and I knew 
how to drive a stick. 
The best car I ever 
steered was an As- 
ton Martin DBS, like 
the one Sean Con- 
nery drove as James 
Bond. It was elegant, 
sexy, and had so 
much character.” 


She’s Not 
Afraid to Strip 

“Playing the piano 
when I was younger 
came in handy for this 
scene. Also, wearing 
nothing felt like a cele- 
bration of femininity. 

I love the idea of seeing 
a woman be so free.” 


Gadots public 
y display of body 
confidence began 
when she won Miss 
Israel in 2004. 


SUPfRSCENIS 

Gadot isn’t the first star from DC 
Comics’s multiverse to front a fragrance 
campaign. In fact, judging from these 
three fellow crusaders (and one life 
partner), supersexy pheromones are 
the secret weapons of superheroes. 



CATWOMAN 

Halle Berry launched 
seven fragrances with 
Coty, starting in 2009. 



SUPERMAN LOIS LANE 

Henry Cavlll for Amy Adams for Eau 

Dunhill London, 2008. de Lacoste, 2013. 



GREEN LANTERN 

Ryan Reynolds for 

Boss Bottled by Hugo 
Boss, 2013. 
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Melissa’s 

DREAM 
COMES TRUE 

After dropping out of the Fashion Institute of Technology 
to pursue a career in comedy, Melissa McCarthy returns 
to her love of design with Melissa McCarthy Seven?, her 
own collection for women of all sizes. 


Q You’ve wanted 
your own line since 
high school. How 
does this repre- 
sent who you are? 
A I want to make the 
clothes that I couldn’t 
find, especially for 
plus sizes. I did not 
want the typical 
“make things bigger, 
make things drapier” 
approach. I wanted to 
make things cooler. 

Q How do you 
describe your 
style? 

A Eclectic. I dress for 
my mood. You can 
feel sexy or sporty or 
edgy, and the fun of it 
is that you don’t have 
to pick. Fashion is 
not supposed to be a 


uniform, or else we’d 
all be wearing smocks. 
Q Do you have any 
fashion don’ts? 

A No. I have two 
young daughters, so 
I don’t like anything 
that tears women 
down. If you want to 
wear a hot pink tutu 
and Dr. Martens, I 
am the first person to 
say I love it. That’s 
true too as a designer 
I want to make comfy 
jeans that have studs 
all over the sides. 
Because why not? 

Q What’s the 
inspiration behind 
your patterns? 

A Somehow, some- 
one’s put it out there 
that you should only 


wear solids at a certain 
point in your life. 
That’s crazy. I adore 
prints. The more 
you mix, the more 
interesting it gets. 

Q What’s the 
secret to having 
fun in life? 

A Don’t beat yourself 
up. If we could project 
five years ahead, we 
would look at the 
things we worry about 
now and think. Ugh! 
What was the big deal? 


One print 
features a 
cat sketch 
drawn by 
her 8-year- 
old daugh- 
ter, Vivian. 


Polyester-cotton 
top with faux- 
leather trim 
($79, 1X-3X; 
nordstrom.com) 
and rayon-nylon 
ponte pants 
with faux-leather 
trim ($89, S-3X; 
hsn.com). 


Rayon-nylon 
tunic with faux- 
leather trim 
($59, S-3X) and 
rayon-nylon 
ponte pants with 
faux-leather 
trim ($89, S-3X); 
hsn.com. 




You can 
attach up 
to seven 
charms to 
this bag. 


FAB COLLAB 


[DDI[ BOP FOR TARGET 


The New York designer’s geometric accessories have been a hit 
with artsy girls, from Biake Liveiy to Sienna Miiier. Now with his 
coiiaboration with Target, available July 12, Borgo offers 
nearly 100 mix-and-match pieces, including bags, necklaces, 
and bracelets, to fashion your own look. “Everyone has a 
spirit to create,” says Borgo, who was influenced by ’60s 
and ’70s craft culture. “I wanted to celebrate that.” 


Faux-leather bucket bag ($35), silicone-beaded charm ($17), gold-toned 
mesh charm ($10), and mixed-metal and resin charm ($17); target.com. 
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Tribeca 

Film 

Festival 

Spotlight! 


ibeca is way 
I rnore laid-back 
wV ^han other 
5js!iva(s. There's 
need to be 
•overly fancy." 
i^ALISON BRIE 
in Prabal Gurunp 


“As a host I'm excited to insult Christoph 
Waltz, Robert De Niro, and Gloria 
Steinem to their faces and then drink 
to it afterward." — JOEL MCHALE, in 
Gucci, with GLORIA STEINEM 


For the Love 
of Cinema 
Cocktail Party 

AT SPRING STUDIOS, 
NEW YORK CITY 


THE VIBE Over a tasty menu of roast chicken and 
sweeping views of the Hudson River, directors, actors, and 
jurors for the Tribeca Fiim Festivai gathered at watchmaker 
iWC Schaffhausen’s soiree to toast this year’s crop of honored 
fiimmakers. “it’s wonderfui that the festivai takes risks on 
smaii fiims with brave subject matter,” said Dakota Fanning, 
who had worked with TFF co-founder Robert De Niro in 
2005’s Hide and Seek. De Niro hammed it up with Christoph 
Waitz whiie ’90s idoi Sarah McLachian awakened the 
inner fan in every guest, “i aimost cried meeting 
her,” admitted Joei McHaie. —CLAIRE STERN 


The festival embraces 
all of New York’s 
lunacy and beauty.” 

—ALISON PILL, in 

Alice + Olivia, with 

DAKOTA FANNING, 

in Theory 


JENNIFER 

MORRISON 

in Philosophy 


SJHm MCLACHLAN 

'-broaght the more than 250 
guests to their feet (and 
to tears) when she serenaded 
them with “I Will Remember 
You” and “Angel.” 


tcto^NOW! PARTIES 


WE 

ASKED ... 

Which 
movie 
made you 
fall in 
love with 
him? 



Peter Pan (1955) 

“I love how it’s a set within 
a set — you can literally 
see the strings. And Mary 
Martin’s performance is so 
authentic.” — Alison Pill 



Broadcast News (1987) 

“Holly Hunter is such a 
strong female performer. 

! always look to her 
because she was so good in 
that role.” — Alison Brie 



True Romance (1993) 

“Whenever I watch it, 

I want to share it with 
someone else, and I want 
them to love it like I do.” 
— Princess Eugenie of York 



Boogie Nights (1997) 

“The movie pulled me in 
and took me away. It made 
me want to figure out 
what acting is all about.” 
— Diego Klattenhoff 


54 InStyle / AUGUST 2015 








INTFiQDUCIN^ T 




t£;to5N0W! CAUSE CELEB 



Wbmam 
Best Friend 

When it comes to animal rights, Emmy Rossum, 
star of Shameless and tireless champion of the 

Best Friends Animal Society, is as fiercely protective 
as the mother hen she plays on television 


E mmy Rossum’s Los Ange- 
les home is full of happy 
barks and purrs. The ac- 
tress has three adopted 
pets: Cinnamon, a teacup 
Yorkshire terrier; Fiona, a cat named 
after her character on Shameless; and 
Pepper, a terrier-Havanese mix (pic- 
tured with Rossum, above). “When I 
met Pepper, she was totally shaved 
because her fur had been so matted 
from living on the street,” says Ros- 
sum. “But as soon as I picked up this 
adorable mess of an animal, we had a 
connection.” Had it not been for Ros- 
sum and her passionate advocacy for 
the no-kill movement, these three pets 
might have been among the millions of 
animals euthanized annually by shelters 
in the United States. Now Rossum has 
partnered with the Best Friends Animal 
Society’s Save Them All campaign to 
encourage adoption. “Not only does 
adopting give a pet a lifelong home,” 
she says, “but it opens up a space in a 
sanctuary so that another animal can 
be rescued off the streets.” 

Clearly you’re an animal person. Did 
you grow up with cats and dogs? Yes, 
but the menagerie I grew up with also in- 
cluded parakeets, fish, snails, and rabbits. 
What is the key to Save Them All’s 
success? We don’t focus exclusively on 
the big picture, of one day making 


this country a no-kill environment. 

We work incrementally and personally. 
What does a success story look like 
for you? I met a Chihuahua named 
Tinker Bell who had a walking disability 
and neurological damage. When she 
arrived at the sanctuary, she could 
only go in circles. Hertrainerat 
Best Friends taught her how to walk 
normally and found her a forever 
home in New Jersey. 

The logic behind putting animals 
down is that there just aren’t 
enough homes for them. Why do 
you think people might be hesitant 
to adopt? People often assume 
that shelter animals will be aggressive 
or difficult to train. I understand 
why: When you see them in the 
shelter, they usually don’t 
look happy or playful. But how 
would you feel if you were 
stuck in there? These 
animals come to life when 
you bring them into 
your home. 

What if you don’t have 
the space to keep a 
pet? If you can’t take an 
animal full-time, you can 1 
always foster one for a few 
weeks. Just be forewarned 
that you might fall in love. 

—CHRISTINA SHANAHAN 
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cats and dogs 
saved from a 
high-risk shel- 
ter with your 
$25 monthly 
donation 


4 

million 

animals eutha- 
nized annually 
inthe U.S. 


55,000 

animals rescued and 
adopted annually 
through Best Friends 
Animal Society 


76 % 

reduction over 
the past 30 
years in annual 
euthanasias 
domestically 




years that 
pet ownership 
can add to 
a person’s life, 
accordingtoa 
2009 study 


GET INVOLVED 

Find a best friend at bestfriends.org. 
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INTENSELY RECONSTRUCTED 
TOTALLY RESPONSIVE 
BEAUTIFUL FLUIDITY 

Introducing the Emergences 
Reconstructing Treatment 

An intensive treatment that helps restore your 
hair's natural integrity. Enriched with a high 
concentration of proteins, collagen and elastin, 
the treatment is proven to repair and rebuild 
intensely damaged hair. 

Our Emergencee system reinforces the 
cuticle wall improving manageability and reducing 
breakage, leaving hair supported with style and 
control that moves with strength and flexibility. 


FOR HAIR THAT LIVES TO MOVE 



NEXXUS 

NEW YORK SALON CARE 



N_E)0<US 

EMERGENCiE- 
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NEXXUS.COM 



Your best beautiful begins at Olay.com 

'Based on mass-market facial moisturizer arKl clearraer dollar safes for the past 12 months. 


“I WANT TO 
GLOW FROM 
THE INSIDE OUT." 

Katie Holmes 

Pearlescent 
skin in 2 weeks, 
without drastic 
measures. 


OlAY 





“What is real and what is fake?” the ever 
enigmatic Miuccia Prada asked at her fall 
show, a thesis on elastic notions of beauty 
in the era of plastic surgery and Photoshop 
She rendered deep thoughts in artificially 
sweet pastels and trompe-lbeil prints, as 
well as with this silk georgette red-carpet 
gown, fully loaded with crystal and glass 
beads. Authentic gorgeousness, guaranteed. 
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the I 

>ook 

ERIC WILSON 


BESI DRESS 


DIANE KRUGER 
in Prada 


WELL TIMED 

A heavy-duty dress 
calls for delicate 
accessories: a clean 
satin clutch, also 
by Prada, and a 
bracelet-thin deco 
watch, worn with 
the face inside, by 
Jaeger-LeCoultre. 



the LOOK 


HiHllliliiH'iilili 

Precious Metals 


On the red carpet it no longer matters if you take gold, silver, or bronze. From Cannes to the 
Costume Institute, these mint-condition gowns sent spectators into a frenzy, scoring style points for their 
daredevil maneuvers (those necklines!) and artistic originality (that hood!). Everyone’s a winner! 






Barbara Palvin 


Voluminous 


LASH IMAGES ARE SIMULATIONS OF ACTUAL PROI 



TRY ON ENDLESS LOOKS INSTANTLY. 
DOWNLOAD THE MAKEUP GENIUS APR 

82015 L'Ortal USA. Inc. 


MEGA VOLUME ON TOP 
MEGA VOLUME ON BOTTOM 

NOW WITH A SPIKEY TWIST 

OUR NEW FORMULA FOR A SPIKEY REBEL LASH LOOK. THE LASH STYLING 
BRUSH CAPTURES SEVERAL LASHES AT ONCE AND SWEEPS THEM INTO 
SUPER-SOFT SPIKES. ROCK YOUR LASHES! 

BECAUSE YOU'RE WORTH IT.”* 



LOREAL 

MAKEUP DESIGNER/PARIS 


NEW 



the LOOK 



UZO ADUBA 

in Zac Zac Posen 


LAURA DERN 

in Haiston Heritage 


llliilllHillilllH 


CIARA 

in Gabrieia 
Cadena 


Gradient Beauty 

From hair-dye sensation to fashion trend, ombre patterns continue to draw 
interest with a myriad of possibilities. Black with berry red calls to mind the first 
rays of a spectacular sunrise or the glow of fireworks against a night sky. 


BEYONCE 

in Aiexander Wang top 
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TRY ON ENDLESS LOOKS INSTANTLY 
DOWNLOAD THE MAKEUP GENIUS APR 

82015 L'Ortal USA, Inc. 


THE ART OF THE SMOKY EYE 

ULTIMATE PERFECTION IN JUST 1 STROKE 

OUR FIRST 1-STEP POWDER SMOKY EYELINER. SOFT, SMUDGE-TIP APPLICATOR. 
4 SHADES THAT LAST UP TO 14 HRS. IT'S SMOKY MADE SIMPLE. 

BECAUSE YOU’RE WORTH IT.” 



L'OREAL 

MAKEUP DESIGNER/PARIS 




the LOOK 



SOLANGE 

KNOWLES 

in Harbison 


ANNA CAMP 

in Fausto Pugiisi 


BRIT MARLING 

in Roksanda 


BRITT ROBERTSON 

in Fausto Pugiisi 


Compare & Contrast 

Bauhaus artist and educator Josef Albers influenced generations with his seminal 1963 publication, Interac- 
tion of Color, an exploration of the relationship between colors and shapes. Echoes of his clean, geometric 
configurations remain obvious even in today’s fashion, as bold and mesmerizing as one of his paintings. 


m 


inn I 
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VOTE NOW! Choose the hottest star look of the day at instyle.com/lotd 




ALEXA*CHUNG for AG 

FALL 2015 



agjeans.com 




MOROCCANOIL: ONE BRAND. A WORLD OF OIL-INFUSED BEAUTY. 
Available in salons worldwide | Moroccanoil.com 







IN A WORLD OF OIL-INFUSED HAIR CARE 
ONLY ONE OUTSHINES THE REST 

MOROCCANOIL TREATMENT: THE ARGAN OIL-INFUSED 
INNOVATION THAT REVOLUTIONIZED HAIR CARE 



TFie essential foundation for Fiairstyling, conditioning and finisFiing 
Also available in Moroccanoil Treatment Light 


MOROCCANOIL 



Her 10 Best Ever! 



Lips and 

» tips in bright 
»• primary shades 
add a youthful 
pop to this austere 
black-and-white 
Saint Laurent by 
Hedi Slimane look. 
“When Rita tried it 
on, it was a wow 
moment,” recalls 
Rembert. (2013) 


“Rita’s not afraid to 
take a fashion risk,” says 
Tommy Hilfiger, whose 
son, rapper Ricky Hil, has 
dated Ora. “She brought 
a glamorous touch to 
my collection’s athletic 
motif.” (2015) 


Karl Lagerfeld, the 
master behind this 
many-hued Chanel 
dress, is more than just 
a favorite designer of 
Ora’s. As their mutual 
Instas attest, the two 
are buds. (2014) 


Originally, this splendiferous 
gown from Emilio Pucci’s 

pre-fall collection was buttoned 
up to the collar, but, says 
Rembert, “a little bit of cleavage 
and leg gave it that extra 
oomph.” (2014) 


“Nobody believes 
it, but Rita actually 
ate a cheeseburger 
right before she 
wore this on the 
red carpet,” says 
Rembert of her 
shape-shifting 
Donna Karan 
Atelier gown with 
peekaboo side 
panels. “I don’t 
know how she 
does it.” (2015) 
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Named after ’40s siren Rita 
Hayworth, Ora is fittingly 
adept at channeling that era’s 
glamour. “I like things that have 
classic beauty but with a twist,’ 
she said, here in sultry 
Roberto Cavalli. 

(2014) 


The 4]4-inch Stuart 
Weitzman stilettos Ora 
j wore to a Rimmel event 
j! were custom-dyed to 

f' complement her ornately 
5 embroidered, crystal- 

5 embellished Marni look. 

“I want my style to sting,” 
she said. (2014) 




“Have you noticed Rita likes a 
little sparkle?” jokes her stylist. 
Since a sequined Prada gown 
(topped with Swarovski crystals) 
wasn’t quite enough shine for 
the Grammys, Ora added 
14-carat Lorraine Schwartz 
k diamond earcuffs to j 
the mix. (2015) 


Since she burst onto the pop scene in 2012 with the single “How We Do (Party) ” 
Rita Ora has used her penchant for quirky designers like Jeremy Scott of Moschino, 
whose cartoon-inspired pieces she often wears, to craft an unforgettable look. 
According to her stylist, Jason Rembert, Ora “is a true wild card, and that’s why 
dressing her is fun.” But the 24-year-old, who follows her lauded performance in 
50 Shades of Grey with a role in the upcoming boxing drama Southpaw, is as 
stunning in elegant gowns as she is delightful in SpongeBob SquarePants. 




“We wanted to go 
bold,” explains designer 
Zac Posen, who worked 
with the star and her 
stylist until the eve of 
the American Music 
Awards show to fine- 
tune the architectural 
details of this sunny silk 
gown. “Not everyone 
can pull off a vibrant 
yellow, but she brought 
it to life.” (2014) 


the LOOK 


ask DIANE VON 
FURSTENBERG 

The key to figure flattery for any woman is confidence. If you have that, 
everything else will follow naturally. When I first designed the wrap dress in 
1974, 1 wanted something that would accent women’s curves, not hide them. 

It was all about the silk jersey fabric, which I envisioned moving with the body 
like a second skin. Whether you are short, tall, curvy, or thin, 
most important thing is to love yourself. Go for it! 




Q l’m a DD cup with a small waist and slim 
hips, so I have a hard time hnding clothes 
that ht. What styles should I focus on? 

— KRISTEN B., ATLANTA 

A A shirtdress will work well since it gives you the 
room you need at the top, and you can add a belt 
to highlight your natural waist. Don’t forget to select 
a shoe with a high heel to make your legs appear long. 

Q Since I’m plus size it’s difhcult to shop 
for chic formal wear. Do you have any 
suggestions? —Elizabeth l.,nashville 

A A chiffon tunic in a bold print, like the DVF 
Layla style, is a playful piece for nighttime. 
This fabric always feels glamorous because it’s 
flowing and feminine — just right for after dark. 
For accessories, all you need are metallic 
sandals and gold baubles. 



What Lies Beneath 

“A glimpse of something 
lacy is so sexy. The 
high-waist retro look is 
demure yet sultry.” 

Nylon-elastane brief, Blush, 

$32; blushlingerie.com. 


“I’ve been wearing these 
tights forever. They are great 
for shaping the body and 
sculptingyour thighs.” 

Nylon-spandex pantyhose, Fogal 
of Switzerland, $55; saks.com. 




Q I love midiskirts, hut I’m 
short and petite. Any tips on 
how I can pull off this trend? 


-ALESSANDRA B., NEW YORK 


A < 


Choose one with a high waist and 
.tuckyourtop into it. This will 
automatically elongate your midesection. 
Complete the look with refined pumps or 
heeled, knee-high boots. 



Q 


I’m over 5 foot 10, so it’s 
a struggle to huy pants that 
are the right length. Which 
designers cater to tall girls? 

— KARLIEM., AUSTIN, TEXAS 

A European designers like 
me tend to cut pants long 
rather than short. I find that 
brands such as Zara and Topshop 
do the same. 


Polyamide-spandex 
bodysuit, Eres, $320: 
net-a-porter.com. 



“A bodysuit is 
perfect under a 
wrap dress — or 
anything low- 
cut — if you don’t 
want to show too 
much cleavage.” 



V 



“A cami like this 
one defines your 
silhouette under a 
sweater or dress ” 
Tencel-blend camisole, 
Yummie by Heather 
Thomson, $34; 
yummielife.com. 
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Sperry, the on^c ma L seafari n a sneaker. Worn by 
intrepid souIslSff^e 1935. See them set out 
on our Isffest adventure now at sperry.com 


Since 1935 
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Cerruti 1881 
Paris coat. 
Prada shirt. 
Margaret 


turtleneck. 


i, fj 
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He has an eye for the iconic part and eyebrows to match. And next up, the 
versatile actor co-stars in the action flick Hitman: Agent 47. For now, though, he’s 
happiest strumming the banjo, doing the dishes, and biking with his boo 


BY JOSHUA DAVID STEIN PHOTOGRAPHED BY JOACHIM MUELLER-RUCHHOLTZ STYLED BY EMIL REBEK 




Cerruti 1881 
Paris coat. 
Prada shirt. 
Margaret 


turtleneck. 
Berluti trousers. 


GROOMING; 

PATRICIA 

MORALES. 




m 







the LOOK MAN OF STYLE 



thick, hazy heat 
engulfs New York’s 
East Village, turning 
the corners fragrant 
and the tarmac 
steaming. But inside 
the Bowery Hotel, a 
fire crackles, the air 
is cool, and the armchairs are soft. Zachary 
Quinto, 38, an actor for whom the term 
“hest known” is increasingly irrelevant 
after a series of memorable roles, from the 
villainous Sylar in the cult-favorite 
television series Heroes to Mr. Spock in 
the Star Trek rehoot and John Smith 
in the shoot ’em up Hitman: Agent 47 (out 
August 21), orders a glass of rose. “It’s 5 
o’clock somewhere,” he says, loosening the 
collar of his Alex Mill chamhray shirt. 

But Quinto, who calls his off-duty style 
“comfortable and understated,” needn’t 
worry. For a few weeks, at least, he’s enjoy- 
ing time off, letting his scruff grow, 
peddling around the East Village with his 
boyfriend, model Miles McMillan, and, 
surprisingly, perfecting his banjo tech- 
nique. Anyway, he’s right. It’s happy hour 
somewhere. Here, in fact. 

Between blockbusters, cameos on shows 
like Girls, roles on series like American 
Horror Story, and theater, you appear to 
work nonstop. Is it strange to have a bit of 
free time? I used to prefer to be busy. Just 
after I finished a long run of Tennessee 
Williams’s The Glass Menagerie on Broad- 
way this past February, I was really hungry 
for work. Hitman: Agent 47, a film based on 
a video game, came up and I dove into it. 

I literally closed the play on a Sunday, flew 
to Berlin on Monday, and started shooting 
on Wednesday. In retrospect, I am recog- 
nizing the value and need for space and 
time between experiences. 

Since then, you’ve filmed Oliver Stone’s 
biopic Snowden, which comes out at 
the end of the year, right? That’s true. It 
was such a timely story I couldn’t say 
no. Joe Gordon-Levitt plays Ed Snowden, 
and I play Guardian journalist Glenn 
Greenwald. We filmed in the same Hong 
Kong hotel where it all went down. It was a 
profound experience. Look, they even 
shaved my hairline and trimmed my eye- 
brows, which feels really weird now. 


You make sacrifices for your art. [Both laugh] 
Yeah, so true. 

Many of your characters seem to have a 
strong moral compass, whether it is Spock 
or Greenwald. Are you drawn to rectitude? 

The main criterion I have when considering 
a project is whether the role has layers of 
complexity and dynamics beyond what 
meets the eye. Can I get in there and play 
against expectation a little bit? So though 
I like the moral aspect, I’ve also played some 
pretty despicable parts too, like Dr. Thred- 
son on American Horror Story. That guy is 
a demented sociopath. 

How are you filling your days now? I’m settling 
into a normal East Village routine. I take 
my two terriers for a walk in the morning, 
get a coffee, ride my bike. There’s no shortage 
of amazing restaurants here. 

Do you cook? My boyfriend. Miles, is a much 
better cook than I am. I’m usually the dish 
doer ... or the banjo player. 

Come again? I’ve been playingbanjo for two 
and half years. I grew up loving Steve Mar- 
tin movies. I didn’t realize he was one of the 
best banjo players in the country. He is a 
big reason why I started. I actually ran into 
him at a bar recently. I approached him 
and said, “I want you to know I’ve picked up 
the banjo because of you.” 

What did he say? He was nice. He said, “Keep 
playing. Play every day.” And I do. 

You’ve pulled off some advanced menswear, 
like at 201 3’s Met Ball when you sported a blue 
mohawk and a Vivienne Westwood tux. Who 
are your style icons? Yves St. Laurent and my 
dad. He died when I was young [shows me a 
picture on his phone of his father as a young 
man playing guitar], but he was awesome. 
You’ve also been very active in the 
marriage-equality movement. Since that 
finish line is in sight, will you move on to 
another cause? The battle for acceptance, 
against bigoted hatred, is not yet over. 

That said, I do think the gay-rights 
movement is evolving into a transgender- 
equality movement. 

Are you a fan of the Kardashians? If you 
had asked me that a few months ago, I 
would have been dismissive. But I have a 
lot of admiration for Caitlyn Jenner. And 
to the extent the family is reflective of it— 

I can’t believe I’m saying this— I have more 
of an appreciation. ■ 


Quinto 
takes a 
BROW 


Great moments 
in tweezing 



SYLAR 

As any Heroes fan 
knows, Quinto’s 
character boasted a 
heart of pure evil 
and eyebrows of 
wild charm. 



MR. SPOCK 

It took Star Trek’s 
makeup man David 
Anderson 40 to 50 
minutes to prepare 
each of Quinto’s art- 
ful brows. 



DR. THREDSON 

As a diabolical psy- 
chiatrist on Amen- 
can Horror Story, 
Quinto has his brows 
unsettlingly ob- 
scured by horn-rims. 
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"My backstage pass 
for runway-ready hair." 


TRESemm6 is the official hair care sponsor of 

NEW YORK FASHION WEEK. 
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TRESemm6 
RUNWAY COLLECTION 


A salon-quality collection 
created by experts for everyday 
runway results at honne. 

Get inspired: 
youtube.com/TRESemme 


TRESemme 

9 


PROFESSIONAL. AT YOUR FINGERTIPS. 



the LOOK 




“Fashion can seem quite transitory, 
says Cate Blanchett, who bought 
an Armani suit right out of drama 
school and has been wearing the label 
ever since, including here, at the 
opening of the Armani Silos exhibition 
space in April. “When you develop 
genuine relationships with people, 
it’s important to honor them.” 


Giorgio A rmani 


The designer whose name is sacred to the red carpet’s best dressed 
celebrates his label’s 40th anniversary with a runway retrospective and a 
Milan gallery dedicated to his craft. We celebrate by bringing you his 40 
most indelible moments yet. Who needs candles when you’ve got stars? 

BY ERIC WILSON 


InStyle / AUGUST 2015 77 




the LOOK ALL ABOUT... ARMANI 


the BIG 4-OH! 



Jodie 

Foster 


Mira 

V Sorvino 


Victoria 

Beckham 


Anne 

Hathaway 


Beyonce 


Jennifer Lopez 
at the Oscars 


Sandra 
Oh 1 


Nicole 

Kidman 


Sophia 

Loren 


Claire 

Danes 


Michelle 

Pfeiffer 


Demi Moore with 
Bruce Willis 


Jessica 
Chastain at 
the Oscars 


Milla 

Jovovich 


Quvenzhane 

Wallis 
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“Elegance ” says Sophia Loren, when asked to describe Giorgio Armani’s designs 
in one word. It’s no wonder so many women trust him to deliver the perfect dress. 
Adds Hilary Swank, “He makes me feel like I do in all of his dresses: confident.” 



Zoe 

Saldana at the 
Cannes Film 
Festival 


Keri 

Russell 


Margot 

Robbie 


Gwen 
Stefan i 


Kate ^ 
Hudson 


Reese 

Witherspoon 


Charlize 


Rihanna 


Adele 


Zoe 

Kravitz 


Juliette 

Binoche 


Allison 

Williams 


InStyle / AUGUST 2015 7.9 





the LOOK ALL ABOUT... ARMANI 



GIORGIO ARMANI B 

■ on the record 


While touring his new exhibition 
space in Milan, the designer, 81, reflects 
on four decades of shaping the way 
women — famous or not — dress. 

Q How did you know so long ago that the 
red carpet would become so big? 

A When I was growing up, we had just finished 
with war. It was a hard time for us, so seeing 
what was happening in Hollywood, I knew I 
wanted to be a part of that. To catch a little of 
that stardust is such a great thing. 

Q You’ve dressed so many stars that peo- 
ple used to call the Academy Awards the 
Armani Awards. Now that there’s more 
competition, how do you stay on top? 

A We used to invent our job day by day, but 
now a huge industry has grown around 
celebrities and how they dress. However, 
the way I work is still the same. I try to build 
a deep dialogue with the celebrities I dress. 

I always thought it important to maintain a 
direct, personal relationship, and I think 
people appreciate some human contact. 

Q What makes a great red-carpet dress? 

A I think that a look is perfect when you wear 
clothes that reflect your personality and make 
you feel comfortable. On the other hand, 

I think excess, on the red carpet and off, is 
never elegant. 

Q Seeing your 
work in the 
gallery, did 
you ever think 
all this was 
possible? 

A This job 
makes me 
dream little. 

I have to keep 
my feet on the 
ground. It’s about reality. Recently, 
a journalist told me, “Mr. Armani, you are 
very successful, but there are also people 
who criticize you and say you’re a bit bor- 
ing.” This exhibition shows everybody that 
I have been creative as well in my career. 

Q How has fashion changed in that time? 

A The body has changed for the better, 
but I’m not sure that fashion has gotten 
better for women. It has been reduced to 
the essentials — a legging, a leather jacket, 
a pair of sneakers. Before, women dressed 
up for the evening, and for the day. Now 
it’s a bit simple. That is something that 
needs to change. Otherwise, all of this 
work wouldn’t make sense. 


The Armani 
Silos gallery 




REVIVAL OF 
THE FITTEST 

For his company’s latest milestone, Armani is introducing 
a collection of his greatest hits revisited for today. 

“In recent times fashion has taken a flashy, extravagant 
turn, forgetting the needs of everyday women who work 
and want to dress gracefully,” he says. He calls his 
designs the New Normal because they are “so accurately 
designed that they are always fashionable.” 



“By New 
Normal, I 
don’t mean 
obvious and 
predictable.” 


Polyester- 

blend jacket 

($3,445) 

and pants 

($1,345), 

leather heels 

($925), and 

crocodile 

bag (price 

upon 

request), 

Giorgio 

Armani; 

at Giorgio 

Armani. 


As Clean As a 
Bag Can Be 

Armani created a piece 
that achieves just the 
right degree of simplicity 
without being a snooze. 

Le Sac 11 (named for his 
birthdate and Milan street 
address) is “a timeless 
design with the allure of 
a classic that seems to 
have always been in the 
wardrobe,” he says. 
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Quench your thirst for 

LipDrink Lip Balm® moisturizes and protects delicate lips with SPF 15. 

Two NEW shades impart refreshing color. Crush, Buff and our Original Sheer. 


THE SKIN CARE MAKEUP™ HYPOALLERGENIC & DERMATOLOGIST TESTED. LEARN MORE AT JANEIREDALE.COM 
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Day Moiatura 
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Spot 


Murad 


Sunshine is Beautiful 
And so is your skin 

Care for it with Murad Environmental Shield. 85% saw spots 
lighten in just 1 week* using Murad’s high performance formulas to 
target signs of aging from overexposure to sun, pollution and stress. 


Murad products are available at Murad.com, Sephora, Ulta, Massage Envy Spa, 
Nordstrom and fine spas and salons. 


*ln a Murad sponsored study. Individual results will vary. © 2015 Murad, Inc. 005869/0515 


IS ^ Follow us ©MuradSkincare 
O Like us for exclusive offers 
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Find Your 
Perfect Pair 


Calling all classicists: 
Everyone’s fave pat- 
terned pullover just 
got a lot more luxe. 

A buttery soft cognac 
saddlebag makes 
stripes walk the line 
from natty nautical 
to smart sophisticate, 
evoking the style 
of icons like AN 
MacGraw. The duo 
plays well with 
other crisp separates 
(think inky denim 
flares), but don’t be 
afraid to try a more 
eclectic mix. Pants 
with a subtle graphic 
print, such as ikat, 
will take you chicly 
off course. 



Sweater Wool blend, Sonia Rykiel, 
$1,070; at Bloomingdale’s. Bag Burnished 
leather, Michael Kors Collection, 
$990; at Michael Kors, 866-709-5677. 
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Add white 
jeans for 
a sharp 
summer-to- 
* fall outfit. 


Sweater Cashmere, Brooks Brothers, 
$328; brooksbrothers.com. Bag Leather, 
A.P.C., $530; at A.P.C., 212-966-0049. 


Sweater Cotton, Boden, 
$98; bodenusa.com. 
Available in sizes up to 18. 
Bag Leather, Mansur Gavriel, 
$495; at Bergdorf Goodman. 


Sweater Cashmere, Demylee, 
$295; at Malia Mills. Bag Suede 
with leather, Elizabeth and 
James, $395; at Neiman Marcus, 


Sweater Cotton-cashmere, 
Jenni Kayne, $395; at Jenni 
Kayne, 310-860-0123. 
Bag Leather, Lauren Ralph 
Lauren, $198; macys.com. 


Sweater Cashmere, 
Kule, $285; kule.com. 
Bag Polyurethane, Forever 
21, $20; forever21.com 


Sweater Cashmere, 
Chinti and Parker, $495; 
chintiandparker.com. Bag 
Leather and suede, Ella Moss, 
$248; anthropologie.com. 
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Sweater Cotton, COS, $49; 
cosstores.com. Bag Leather, 
Longchamp, $650; longchamp.com. 
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With a revitalizing blend of sparkling fruit juices, b vitamins, 
and ginseng, Starbucks Refreshers® beverages have 
all the goodness you need to get the most out of today. 

SIP IN GOOD. GIVE OUT GREAT. 


STARBUCKS 

Refreshers* 

revitalizing energy 


Starbucks, the Starbucks logo and Starbucks Refreshers are registered trademarks of Starbucks Corporation. © 2015 North American Coffee Partnership. All rights reserved. 
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The New Cool 


Who says you have to wait until fall to test out the latest trends? Stay ahead of the 
game by flaunting these five must-try styles now 





TOP 

Cotton- 
polyamide 
jacquard, 
Orla Kiely, 
$269; 
orlakiely 
.com. 



CLUTCH 

Viscose knit, 
Verloop, $60; 
verloopknits 
.com. 


Leather, Fratelli 
Rossetti, $600; 
fratellirossetti.corr 


WHY IT WORKS 


Channel Alexa Chung’s gamine cool with this collared 
top and A-line skirt combo. Skip the sexy stilettos 
in favor of low stacked heels — they’ll ground your leggy 
ensemble with just enough retro charm. 


DRESS 

Silk, Veda, 

$396;thisis 

veda.com. 

BRACELETS 

Resin, Dinosaur 
Designs, $85 
(left) and 
$115; dinosaur 
designs.com. 


SUNGLASSES 

Plastic, Tommy 
Hilfiger,$130; 
tommy.com. 



LOAFERS 

Faux patent leather, 
Topshop, $140; 
topshop.com. 


WHY IT WORKS 

The swinging ’60s wouldn’t be complete without a 
psychedelic shift. Avoid full-on Austin Powers by pairing 
it with minimalist burgundy accessories. The stately 
color contrasts with your all-out-fun dress. 


DLP STUDIO 


InStyle / AUGUST 2015 87 




yourl^OOK INSTANT STYLE 


Clashing Prints 




BAG 

Calfskin, Zac 
Zac Posen, 
$295; 
scoopnyc 
.com. 


TOP 

Acrylic blend, 
Rebecca 
Minkoff, $198; 

rebecca 

minkoffvcom. 

CULOTTES 

Polye^er- 
spandex, Raoul 
$325; raoul 


SHIRT 

Silk twill, Sonia Rykiel, 
^ $390; at 

^^kBIoomingdale’s. 


BRACELET 

Sodalite and 
silver plate, 
George Frost, 
$350; lulu 
frost.com. 


WATCH 

Stainless steel 
with leather wrap 
strap, Shinola, 
$475; shinola 


SANDALS 

Embellished 
leather 
and calf 
hair, Sam 
Edelman, 
$170; sam 
edelman 
.com. 


WHY IT WORKS 



NECKLACE 

Agate and 
gold plate, Stella 
Valle, $350; 
stellavalle 
.com. 


SUNGLASSES 

Acetate, Oxydo, 
$98; solstice 
sunglasses 
.com. 


TOP 

Cotton, 

Karen 

Walker, 

$285; 

karen 

walker 

.com. 


BRACELET 

Agate and 
gold plate, 
Stella Valle, 
$295; 
stellavalle 
.com. 


WHY IT WORKS 


In this case, more is indeed more. Start small with a subtle 
base print in tiny blooms against a navy background. Then 
really go wild. The stripes on top play nicely against the 
graphic motif on bottom to create a can’t-miss-me outfit. 


What’s the secret to successfully mixing four patterns in one 
look? Choose three in neutral hues and make the fourth 
bright and bold. And don’t forget about proportion: The 
dense houndstooth and stars let the tropical flowers shine. 
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No other scents feel like Glade! 

Our Clean Linen® fragrance uplifts your 
attitude to light, airy and beautiful. 

Feel Fresh and New. Feel Glade® 




Johnson 

A family Company 
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Autumn Rust 


SUNGLASSES 

Bio-acetate, Stella 
McCartney, $270; 
stellamccartney 
.com. 


SUNGLASSES 

Acetate, Jimmy Choo, 
$285; at Solstice 
Sunglasses, 646- ^ 

679-4888. 


WATCH 

Stainless 
steel, Pulsar, 
$n0; kohls 
.com. 


CUFF 

Agate and 
alpaca silver, 
Anndra 
Neen, $410; 
anndra 
neen.com. 


RINGS 

Gold tone 
with epoxy 
pearl 
(left) and 
gold tone 
with 
leather, 
Ann Taylor, 
$46 each; 
anntaylor 
.com. 


SATCHEL 

Embossed 
calfskin, IIIBeCa 
by Joy Gryson, 
$298; 
joygryson.com. 

HEELS 

Suede and 
patent leather, 
Louise et Cie, 
$139; 

louiseetcie 

.com. 


PUMPS 

Leather, Diane von 
Furstenberg, $325; at 
Diane von Furstenberg, 
212-542-5754. 


NECKLACES 

Acetate and 
gold tone 
(top), Ann 
Taylor, $50; 
anntaylor.com. 
Acrylic and 
gold plate, 
BaubleBar, $34; 
baublebar.com. 


TOP 

Suede, Derek 
Lam 10 Crosby, 
$795; at Derek 
Lam 10 Crosby, 
646-747-4647. 

DRESS 

Polyester, 
Topshop, $65; 
topshop.com. 


SHIRT 

Cottot^ Ji 
Sander na\ 
$400;jilA( 
.coni 


WATCH 

Silver tone 
with leather 
strap, Timex, 
$64; timex 
.com. 


BAG 

Calfskin, Mansur 
Gavriel, $595; at 
Totokaelo, 
206-623-3582. 


SKIRT 

Cotton, Rag8( 
Bone, $425; 
at Rag 8< 
Bone, 
212-219- 
2204. 


WHY IT WORKS 


WHY IT WORKS 


Don’t say good-bye to the ’70s trend just yet! This rich shade 
proves it’s still going strong for fall. Embrace the vintage vibe 
with a graphic blouse tucked into a button-front skirt. Sultry 
snake pumps and sculptural jewelry bring the look into 2015. 


Need to change up your weekday uniform? Try this shade in 
the form of a sleek tie-neck dress for the office. Deep 
red heels and a tassel tote offer added sophistication, while 
a navy pullover breaks up the monochromatic effect. 
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CHRONIC 

HIGRAINE 

■Ki||iUi#Ef FLATTEN ME 



Discover treatment options and ways to manage your Chronic Migraine. 

If you're getting hit by migraines with 15 or more headache days a month, each lasting 4 hours 
or more, talk to a headache specialist and learn how you can fight back. Visit us online. 


myChronicMigraine.com 


4^,ALLERCAN O20IS Allergan, Inc, ltvliw,CA <2612. APCigRNlS 
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SUNGLASSES 

Metal, Dolce & 
Gabbana, $250; 
sunglasshut 
.com. 


MULES 

Leather and suede, 
Club Monaco, $298; 
clubmonaco.com. 


CLUTCH 

Nubuck 
leather, Clare 
V.,$199; 
clarev.com. 


BAG 

Calfskin, 

AANDD, 

$350; at 

Swords- 

Smith, 

347-599- 

2969. 


SANDALS 

Calf hair and vachetta 
leather, Ancient Greek 
Sandals, $275; at Barneys 
New York. 


Refined Fringe 


SUNGLASSES 

Plastic, Ray-Ban, 
$200; sunglass 
hut.com. 


TUNIC 

Cotton poplin, 
AYR, $125; 
ayr.com. 


CAPE 

PULLOVER 

Cotton blend, 
Elizabeth 
and James, $595; 
saks.com. 


SKIRT 

Cotton-wool, 
Etienne 
Derceux, 
$345; at 
VOD, 
214-754- 
0644. 


COLLAR 

Gold tone, 

Lydell NYC, 

$32; lydell 
nyc.com. 

BRACELETS 

Gold plate (top) 
Miansai, $185; 
miansai.com. 
Gold finish, 

Giles 8< Brother, 
$75; gilesand 
brother.com. 


WATCH 

Gold tone 
with leather 
wrap strap, 
Michael 
Kors,$195; 
michaelkors 
.com. 


WHY IT WORKS 


WHY IT WORKS 


This swishy accent is less frumpy new ager and more chic 
bohemian artist when done right. How? Temper it with a crisp 
shirt and stick to a restrained palette of whites and creams. 
For an elegant finish, team with relaxed yet luxe slides. 


Nothing says date night like ultra-flirty fringe that shimmies 
with every step. Let the dress do all the talking and keep 
extras to a minimum. Stacked heels and a printed tonal 
clutch complement without vying for attention. 
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Colgate 


OPTIC 

WHITf 


Colgate 


OPTIC 

WHITE 


PUkTmuM 


express 

WHITE 


EXPRESS 

WHITE 


3**n 


3 OAT* 


WHITER TEETH IN 3 DAYS 

JUST BY BRUSHING 


Exclusive beauty tips from Blair Fowler: youtube.com/colgateopticwhite 


Colgate 


For bM r«uiftv us» a dirvcted for 4 


O20tS Co*9<r»Palrwow w Company 
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EARRINGS 

Gold plate and 
rhodium plate, 
Laruicci, $95; 
laruicci.com. 


COLLAR 

Gold plate, 
R.J. Graziano, 
$55; rjgraziano 
.com. 


SWEATER I 

Viscose- 
polyester, 
Nanushka, j j 
$460;westend t I 
selectshop \ 


SANDALS 

Leather, Sigerson 
Morrison, 
$375; sigerson 
morrison.com. 


HEELS 

Nubuck leather, 
Schutz, $240; shop 
.schutz-shoes.com. 


Neutrals 


K 

EARRING 

Gold plate, Paige 
Novick for Tibi, 
$395; paige 
novick. com. 


SHIRT 

Silk, 

Marieclaire 
St John, 
$295;dresshirt 
.com. 

SKIRT 

Viscose- 
Lycra crepe, 
A.L.C.,$395; 
intermix 


CUFFS 

Resin and gold 
plate (left), 
Ben-Amun by 
Isaac Manevitz, 
$245; ben-amun 
.com. Gold 
plate, Robert 
Lee Morris 
Collection, 
$375; robert 
leemorris 
.com. 

RINGS 

Gold plate 
($210, top) 
and Swarovski 
crystal-based 
faux pearl 
and gold 
plate ($100), 
Joomi Lim; 
joomilim 
.com. 


BAG 

Embossed leather, 
Vince, $265; 
at Nordstrom. 


SKIRT 

Cotton, 
Veronica 
Beard, $325; 

veronica 

beard.com. 


WHY IT WORKS 


WHY IT WORKS 


When it comes to wear-with-everything go-to hues, blush 
is giving tan some serious competition. Combined with 
white, it feels incredibly fresh. Give the look a luxe polish 
with a gleaming gold statement necklace and navy croc bag. 


Darker than ivory and creamier than khaki, bone is a flattering 
and versatile shade. Take it from desk to drinks with a silky 
blouse tucked into a buckled skirt— just undo a few buttons 
and add a statement earring when the sun goes down. 
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100 % 

ADDITIVE-FREE 

NATURAL 
TOBACCO 




natural 

amerkan 


No additives in our tobacco 
does NOT mean a safer cigarette. 


in 


Organic tobacco does NOT 
mean a safer cigarette. 


VISIT NASCIGS.COM OR CALL 1-800-435-5515 
_ . PROMO CODE 96420 


SURGEON GENERAL'S WARNING: Cigarette 
Smoke Contains Carbon Monoxide. 


CIGARETTES 


v^lUMFiC I ICO *Plus applicable sales tax 

Offer for two “1 for $2” Gift Certificates good for any Natural American Spirit 
cigarette product (excludes RYO pouches and 150g tins). Not to be used in 
conjunction with any other offer. Offer and website restricted to U.S. smokers 
21 years of age and older. Limit one offer per person per 12 month period. 
Offer void In MA and where prohibifed. Ofher restrictions may apply. Offer 
expires 06/30/16. 




share how you make a moment 
sparkle #mysparklemoment 


Hint of natural flavor. 
Unsweetened, zero oalories. 


Cor^ans no juioe. The Coca Cota C 
Aflema GA;^13. O2015TheC 


aCompery. 


dMani 

I I*. ® » 

sparkling 



VALENTINO 





Silk organza 
blouse, Harvey 
Faircloth, $325; 
at En Avance, 
305-576-0056. 


Suede boots, 
Diane von 
Furstenberg, 
$450; saks.com. 


yourlDOK 


Silk chiffon 
blouse, Cynthia 
Rowley, $250; 
cynthiarowley 
.com. 


Victorian 


It’s really quite simple to take on a trend. 

, Just follow this smart advice from InStyle’s 

Cindy Weber Cleary 

Don’t be put off by the tiny buttons, tall collars, or 
serious ruffles that come with this sudden turn toward 
great-great-granny chic. Once you see past the style’s 
puritanical posturing and period details, the subtly sexy 
draw of these ultrafeminine pieces becomes clear. 
And not to worry: A frilly dress or lace-up boots can 
mix quite well with tougher items in your closet too 


Gold-plated adjustable 
bracelet with antique 
cameo and 14ktgold, 
Julie Wolfe, $295; 
twistoniine.com. 


Leather bag, 
CH Carolina 
Herrera, 
$780; at CH 
Carolina 
Herrera, 
310-276- 
8900. 
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Cotton tulle skirt, 
Veronica Beard, 
$495; veronica 
beard.com. 


How toPullItOff... 

1 Keep old-fashioned fustiness at bay with a dash of sultry 
appeal. A demure, long-sleeve white dress becomes far 
less innocent when paired with red-hot strappy stilettos. 

Or channel a grunge-era Courtney Love and subvert the 
sweetness of these pieces with a raw punk attitude — think 
a high-neck blouse worn over black leather leggings. 

2 I always say that wearing vintage can make you appear vintage 
if you aren’t careful. If you’re over 40, offset prim-feeling 
separates with something modern and minimalist. Or stick to 
one retro accessory, such as a cameo or corset-laced heels. 


Polyester lace top, 
J. McLaughlin, 
$175; jmclaughlin 
.com. 
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Wool felt jacket, 
Rebecca Minkoff, 
$348; at Rebecca 
Minkoff, 
866-838-6991. 


Polyamide-rayon 
lace dress, Raquel 
Allegra, $795; 
fwrd.com. 



ADVERTISING PROMOTION 


InStyle 



PRODUCT PREVIEWS AND SPECIAL OFFERS 



QUAKER® REAL MEDLEYS® 

Start on the plus side of delicious with 
Quaker® Real Medleys®. Try new Banana 
Walnut Oatmeal+ packed with diced bananas 
and crunchy nuts. 

quakeroats.com 


STARBUCKS 

Give your afternoon a lift with the real fruit 
juice, b vitamins and ginseng of Starbucks 
Refreshers® beverages. Available in three 
revitalizingflavors. Own the Moment Energy. 

starbucksrefreshers.com 


BEAUTY EDITOR DAY 

COME AND MEET INSTYLE MAGAZINE’S BEAUTY DIRECTOR ANGELIQUE 
SERRANO AT NATIONAL BEAUTY EDITORS’ DAY! 

When: August 6, 2015 

Why: We’re celebratingthe 26th anniversary of the Look Good Feel Better program 
at Saks Fifth Avenue in NewYorkCityand we wantyou to join us! For $40 you can visit 
with InStyle’s beauty director, score answers to all ofyour burning beauty questions, 
plus receive a makeover and afree full-sized beautygift from the brand ofyour choice! 
The $40 fee goes to Look Good Feel Better, an organization that helps cancer patients 
cope with the appearance-related effects of cancer treatments. To learn more, and to 
schedule your appointment, go to lookgoodfeelbetter.org/register 



POWERFULLY 

VIBRANTLY 


YOSEMITE NATIONAL PARK 

- CALIFORNIA - 



^nspirrd by Mature 


^CLEAN 3 

^INTSATIONS 


□ National 
Park Foundation. 

ARM & HAMMER™ is proud to contribute to the 
National Park Foundation in helping to preserve 
America's National Parks. 


THE CLEAN YOU NEED, 
SCENTS INSPIRED BY NATURE, 
FOR LESS. 


*per load vs. the leading detergent 


Find 
IS on 


Angelique Serrano Photo by Hama Sanders 
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2 Double up 
on prints 

Foran inspired 
andyouthful mash-up 
that brings lots 
of life to tailored 
pieces, stick to 
small-scale motifs, 
and go fora single 
color or related 
background 
shades. 

Silk-rayon shirt, Carmella, 
$391; shopcarmella.com. 
Cotton-blend pants, the 
Limited, $80; thelimited.com 


3 Two words: arm candy 

A bright red bag with luxe 
touches like quilting and agold 
chain strap adds cheeky attitude with- 
out sacrificing sophistication. 

Leather bag, Kate Spade New York, $298; 
katespade.com. 


Give yourself a lift 

You’re nevertoo old for killer heels, 
especially ones with a minimalist 
shape and strategically placed (i.e., sexy) 
straps. The flash of skin may be subtle, 
but it’s also plenty seductive. 

Leather and polyester sandals, Reiss, 

$245; reiss.com. 


Devamp the lip while a crisp 
red is always classic, a soft coral 
reads a bit more “fun and fresh,” says 
Tomei’s makeup artist FabiolaArancibia. 
Useyourfingerto gently press lipstick 
color on for a stain-like effect. This 
“prevents a shade from looking too 
severe, which can be aging,” says 
Arancibia. Atouch of balm similarly 
softens up a bold hue or hard edges. 

Tom Ford Lip Color in Wild Ginger, $52; 
neimanmarcus.com. Burt’s Bees Beeswax 
Lip Balm, $4; burtsbees.com. 


Great Style 
Has NoAse 

With experience comes expertise.'^ 
Marisa Tomei shows how to own a 
look into your 50s and beyond 


■ For more age-appropriate style advice, go to Cindy Weber Cleary’s Age-Wise Style column at instyle.com/age 
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C2014 EfwrgixAr Carvfm* and olkar tradamarfct ara ownad by Enargivar. 



So soli, so thin, so absorbent. 
Carefree® Acti-Fresh® daily liners leave 
you feeling nothing but fresh. 






ORGANIC 




A Better Way to Beautijul since ipi2 


RESTORING, INVIGORATING, ENRICHING. 

^ i/NmE- 


10 : i 

RfeMLWAt 
SYSTEM 




The New Superfruit Collection 
Antioxidant-rich fruits and berries combine to 
nourish, treat and revive dull, limp locks. 


Vitamins and other real-world remedies blend 
with hydrating Raw Shea Butter to condition 
and rejuvenate hair... naturally. 


free 


' SheaMoisture.com . 





RICHIE TALBOY 
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will rekindle the style spark you first felt for your go-to pair 


if you always wear 

SKINNY... 



Tune in to the season^’s ’60s mood with a streamlined 
leather jacket. It may be light on hardware, but it 
certainly doesn’t skimp on rock and roll attitude. 

Jeans High Rise Skinny, Koral, $190; at Bloomingdale’s. 

Lambskin jacket, Theory, $1,195; at Theory, 212-524-6790. Silk- 
cashmere sweater, A.P.C., $325; at A.P.C., 212-966-0049. 



Not only does the 
bag create a striking 
proportion (hello, 
lean legs!), but its 
earthy hue brings 
out the best in blue. 
Jeans Simone Midrise, 
Industry Standard, $95; 
industrystandardny.com. 
Cotton-nylon cardigan, 
Maryam NassirZadeh, 
$467; mnzstore.com. 
Leather bag. Creatures 
of Comfort, $690; 
creaturesofcomfort.us. 



REFRESH YOUR STASH 
(at every price) 


Express $88 

Performance Stretch Mid 
Rise Legging; express.com. 


DKNY Jeans $90 Paige $179 

City Ultra Skinny Quilted Hoxton Ankle; 

Moto; at select DKNY stores. paige.com. 


AG $198 

The Legging; 
agjeans.com. 


G-Star $220 

Lynn Mid Skinny; 
g-star.com. 


Diesel $218 

Skinzee-High; 

shop.diesel.com. 
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if you always wear 

WIDE-LEG 


• • • 



Give your platform wedges a 
break. What these shoes lack 
in height, they more than 
make up for in girlish charm. 

Jeans Someone Elsie Wide Leg, 
Blank NYC, $88; blanknyc.com. 
Silk-cashmere turtleneck. 
Equipment, $238; equipmentfr 
.com. Polyurethane flats, 

Forever 21 , $25; at select 
Forever 21 stores. 




This polished top 
looks effortlessly 
feminine tucked in. 
Jeans Wide Leg, H&M, 

$30; hm.com. 

Silk blouse, Alexa Chung 
for AG, $268; agjeans.com. 
Quartz, agate, and 
rhodium-plated earrings, 
Lizzie Fortunato, $365; shop 
.lizziefortunato.com. Gold- 
toned rings, Lydell NYC, 

$16 each; lydellnyc.com. 


Once the ultimate faux 
pas, this power pairing 
is now the sexiest way 
to do 70s-inspired 
dressing. 

Jeans Hi-Rise Wide Leg, 
AYR, $225; ayr.com. 

Cotton shirt. Tart Collec- 
tions, $119; tartcollections 
.com. Gold-toned necklace, 
Icing, $13; icing.com. Leather 
belt, Levi’s, $38; levi.com. 


REFRESH YOUR STASH (at every price) 


Calvin Klein Jeans $70 

Modern Bootleg; 
calvinklein.com. 



Level 99 $140 

Natasha High 
Rise Flare Trouser; 
Ievel99jeans.com. 


J Brand $228 

Sabine; jbrand 
jeans.com. 
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if you always wear 


BOYFRIEND 


• • • 



GO BEYOND 
BASIC 
balletjlats 


The ultimate in boy-meets- 
girl style: sultry lace-up shoes 
with wide, tomboyish cuffs. 
Jeans Phoebe Slim, MiH, 

$250; mih-jeans.com. 

Leather lace-up flats, Aquazzura, 
$675; at Barneys New York. 


The slouchy cut of your jeans may say “off-duty,” but a 
luxe-looking structured accessory proves youYe on point. 
Jeans The Fling, Current/Elliott, $228; currentelliott.com. 
Acrylic-merino wool sleeveless turtleneck, Ann Taylor, 
$80; anntaylor.com. Available in sizes up to XXL. 
Metal chain and glass pearl bracelet, Isaac Mizrahi New 
York, $48; isaacmizrahi.com. Snakeskin bag, Rebecca 
Minkoff, $295; at Rebecca Minkoff, 212-677-7883. 



REFRESH YOUR STASH (at every price) 



Gap $70 

1969 Sexy Boyfriend; 
gap.com. Available in 
sizes up to 20. 




Rag & Bone/Jean $295 

Marilyn Crop; 

\ rag-bone.com. 


7 for All Mankind 
$215 Josefina; 
7forallmankind.com. 
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LESS 

CALORIES 

MORE 
OF WHAT 
MATTERS 

99 CALORIE CORONA LIGHT. 
THE LIGHT CERVEZA. 


Drink Responsibly. Corona Light® Bee". Imported by Crown Imports, Chicago, IL. 

Corona Light has fewer calories compared to Corona Extra. Per 1 2 oz. serving of Corona 
Light: Calories: 99, ABV: 3.9%, Fat: 0 g, Carbohydrates: 5.0 g, Protein: 0.8 g. Per 1 2 oz. 
serving of Corona Extra: Catories: 149, ABV: 4.6%, Fat:0g, Carbohydrates: 14.0 g, 
Protein: 1 .2 g 
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if you always wear 


STRAIGHT 


• • • 


Have a tailor shorten just the 
front of your hems. It’s an 
edgy DIY detail that — bonus — 
also shows off your boots. 
Jeans Jett Low Rise Straight 
Leg, Citizens of Humanity, $208; 

citizensofhumanity.com. 
Cashmere sweater, Maiyet, $565; 
luckyshops.com. Patent ieather 
boots, Hilfiger Coliection, $490; at 
Tommy Hiifiger, 212-223-1824. 




Layer on 
COLORFUL 
KNITS 

Put a playful spin 
on East Coast 
prep with vivid, 
contrasting hues. 
Jeans W3 High 
Rise Channel Seam, 

3X1, $235; 3X1.US. 
Acetate-polyester 
crepe blazer, Jenni 
Kayne, $495; 
jennikayne.com. 

Cashmere crewneck, 
Equipment, $268; 
equipmentfr.com. 
Cashmere turtleneck, 
Magaschoni, $268; 
magaschoni.com. 

Rose gold-toned 
watch with leather 
strap, Citizen 
Watch, $195; 
citizenwatch.com. 



Why opt for 
worn-in leather 
when silk packs so 
much sophisticated 
nonchalance? 

Jeans The Ten Skinny, 
Baldwin Denim and 
Collection, $253; 
baldwindenim.com. 
Cashmere turtleneck. 
White + Warren, $198; 
whiteandwarren.com. 
Merino fur and calfskin 
bag, Nanushka, $298; 
nanushka.hu. Silk scarf 
(worn as belt), Brooks 
Brothers, $168; 
brooksbrothers.com. 


REFRESH YOUR 




Lauren Ralph 
Jeans Co. $70 

5 Pocket; macys.com. 

Available in sizes 


Kut from the 
Kloth $89 

Stevie Straight; kut 
fromthekloth.com. 


Big Star $98 

Brigette Tipton; 
bigstardenim.com. 


NYDJ $124 

Marilyn Straight 
Leg; nydj.com. 



LevPs Vintage Clothing Simon Miller $315 
$198 1969 606 Jean Spokane; Simon 

Customized; shopbop.com. miilerusa.com. 



Pick up a copy in store today or subscribe at Peopte.com 
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Sensitive skin deserves 
a perfect cieanser. 


• Gentle yet effective 

• Removes make-up 

• Instantly hydrates 

• Unclogs pores 

• No need to rinse 
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Simple micellar water is especially designed to give a 
gentle yet effective cleanse. Its clever micelles actively 
work together to attract make-up, lift up impurities, 
leaving skin thoroughly cleansed, refreshed and hydrated. 



SENSITIVE SKIN EXPERTS 


© 20W Unilever. All rigtils reserved. 
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GOODY 

Colour Collection Bobby 
Pins, $4/50; at Target. 

S FACTOR BY TIGI 

Body Booster Plumping Spray, 
$28; sfactorbytigi.com. 


il2‘ 

a 

body BOOSTEIT” 


6.76USfl-0Z. 
200 ml< • 


Perfect symmetry has long been the 
focus of conventional ideas about 
beauty. But as stylist Ryan Trygstad 
proves, sometimes a little imbalance 
can be straight-up stunning. To 
showcase Old Hollywood waves (and 
maybe one of your striking new 
danglers), build in volume with a 
plumping spray before making a deep 
side part and blow-drying. Curl hair, 
then roll it up in back; pin to the base 
of your scalp, allowing long layers to 
fall next to one side of your face. Tuck 
a bloom in back for a summery twist. 
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Discover the power 
of just one shower. 

Get softer, smoother skin after just one shower. 

With our most effective skin natural nourishment. 

Feel the difference it makes to your skin. 

To learn about the NEW breakthrough formula, 
visit Dove.com 



T>ove 


deeprvKMtxn 


BEAUTY 



From flushed cheeks to rosebud lips and ultrachic 
pullbacks, these quick moves will instantly take your 
look up a notch. Or two. by Kathleen fifield 



wrap your 

PONY 


So not cute and sweet was 
exactly the point of the runway’s 
low pullbacks cinched with 
leather. But while they look 
decidedly cool, some heat and 
blow-dry hustle is required to 
pull them off. For his evening 
version at Carolina Herrera, styl- 
ist Orlando Pita achieved total 
sleekness with a dryer before 
pulling strands face-lifting tight 
and wrapping the upper quarter 
of the tail with leather laces. At 
Derek Lam, damp hair coated 
in mousse was similarly blown 
straight on top while strands fall- 
ing below the chin were left to air- 
dry for a slightly rough texture. 

Phyto Professional Intense Volume 
Mousse, $24; beauty.com. Jennifer Behr 
Lambskin Thin Ponywrap in black, $68; 
jenniferbehr.com. M8<J Trimming 2.5- 
mm stitch leather cord, $7/yard; mjtrim 
.com for similar styles. 



A generous helping of low-lying blush 
created the runway’s prettiest apres- 
ski flush (blood-pumping cardio and lift 
ticket not included). But while you want 
impact with a warm shade, shoot for 
diffused over a heavy-handed application, 
says makeup artist Dick Page, who blended 
in a rosy cream and then topped with 
bronze powder for a convincing finish at 
Michael Kors. Easier? Use a fluffy brush 
and apply rose or bronze powder to the 
area just below the apples of your cheeks. 

Michael Kors Bronze Powder in Flush and Glow, 

$50 each; macys.com. 
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BEAUTY FALL TRENDS 


paint bud 

Iredlips 

Shelve those bubble- 
gum dreams! Standout 
pouts blossomed in 
everything from bright 
rose to veivety eggpiant 
with iots of cherry 
and raisin in between. 
Though high shine 
and dramatic mattes 
caught our eyes, a 
creamy formuiawiii heip 
shades transiate more 
easiiy into yourdaiiy 
rotation (as wiii coioring 
inside the iines). 




Nars 
lipstick in 
VIP Red, 
$27; nars 
cosmetics 
.com. 



Revlon 
ColorStay 
Lip Liner 
in Raisin, 


MAC 

Cosmetics 
the Matte 
Lip Lipstick 
in D for 
Danger, 
$16; mac 
cosmetics 
.com. 


drugstore 

.com. 


Nars 
Velvet 
Matte Lip 
Pencil in 
Train Bleu, 
$26; nars 
cosmetics 
.com. 



line your 

LOWER LIDS 
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Just going bottom-heavy on the iiner 
(or the crystais!) gives off a “worn-in 
Bohemian rocker” vibe, as makeup 
pro Sarah Lucero proved with her 
work at Rebecca Minkoff. Coat the 
upper and ioweriasheswith mascara, 
then iine wateriines with a flesh-toned 
pencii. Next, take biack iiner just to 
the bottom, goingfor a thick iine that 
doesn’t quite reach either corner. 
Combine the gutsy underscore with 
matte skin, a iittie contouring under 
the cheekbones, and neutrai iips. 


Nars Audacious 
Mascara, $26; 
nordstrom.com. 
Stila Stay All Day 
Waterproof Liquid 
Eye Liner in Intense 
Black, $20; 
stilacosmetics 



do the new 

TWIST 


At shows iike Chanei, briiiiant 
styiing wrung the bourgeois out 
of the ciassic Beiie de Jour updo, 
making the twist as effortiessiy 
pretty as its siightiy simpier cousin, 
the chignon. Some grip is essentiai, 
so work with a thickening spray 
to start. As you tuck strands into a 
twist, iet wisps faii where they 
wiii. You can add a hair accessory, 
but don’t be too precise about 
piacement. In front, slip on a 
black fabric band at the hairline 
to complete the chic. 

Goody SlideProof Extra-Wide Headwrap, $5; 
at Kmart. Bumble and Bumble Thickening 
Dryspun Finish, $30; bumbleandbumble.com. 








ALL BLUSHED. NEVER HUSHED 


FHE^^^eiNUCES 


miETTE p 

i.Ji 


Our newest 12-shade collection, curated to 
create infinite looks with bolder blushes, 
provocative plums, and risque roses. 




i’ ^ 




LtiNXS 


M AY B E L L I N E.com/blushednudes 

Adriana is wearing New The Blushed Nudes Palette 
from Maybelline® New York. 


MAY 


MAYBE SHE’S BORN WITH IT. MAYBE IT'S MAYBELLINE O R K 






BEAUTY FALL TRENDS 



stripe your 
MAKI 

From single sweeps 
of glitter to stark white 
T’s, straight-up nail 
inspiration is fresh out 
of the bottle. Generally, 
the designs are as 
simple DIY as they look, 
but the trick is to use a 
striping brush that’s 
the exact width of the 
line you’re after, says nail 
artist Julie Kandalec, 
who designed the tips at 
Delpozo. That way, you 
don’t introduce mistakes 
by “going back over 
lines to make them look 
wider,” she says. 

Essie in Good As Gold and Rock 
at the Top, $9 each; essie.com. 




^^^pony 

If you just can’t decide between that 
low pony or a high French twist, 
mash them together into one not-so- 
accidental hybrid. To get the sleek 
look seen at Victoria Beckham, Redken 
global creative director Guido started 
with blow-dry lotion to achieve a silky 
texture, then spread styling spray over 
his fingers before twisting hair and securing 
it with pins, leaving out the ends. 


Redken Satinwear 02 Prepping Blow-Dry Lotion, 
$19; redken.com. 




Full arches are still trending, but brushing hairs straight up is equally 
key for fall’s runway brows. To get the look at Isabel Marant, 
makeup artist Lisa Butler recommends using a dry spoolie to coax 
hairs up and outward. Then, with a powder in a shade that’s just 
lighter than your own brows, draw a straight line through the 
middle of each brow and blend. From there, fill in any sparse spots 
with a sharp eyebrow pencil, and sweep on a tinted gel to set. 


Eyeko Brow Gel, $24; eyeko.com. 
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MAYBE SHE’S BORN WITH IT. MAYBE IT’S MAYBF.LLINE 
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MAYBE SHE’S BORN WITH IT. MAYBE IT’S MA v 

Kemp is wearing New Eye Studio® Lasting Drama® Waterproof Gel Pencil in Sleek Onyx and Lustrous Sapphire. ©2015 Maybelline LLC. 


EYE STUDIO* 

GETEXPERTTIPSATMAYBELLINE.COM 



OUR r GEL PENCIL 

NOWALL-DAY 
INTENSITY GOES 
ULTRA-SMOOTH. 

NEW 

LASTINGDRAMA 

WATERPROOF GEL PENCIL 

THE HOW 

High-intensity pigments + translucent 
gel base for a super-easy glide. 

THE WOW 

Up to 16-hour wear! Smudge resistant. 
Waterproof. Nonstop drama! 

5 INTENSE SHADES. 


L 




NEW YORK 



MAYBE SHE’S BORN WITH IT. MAYBE IT’S MAYBELLINE 

Adriana is wearing New Color Sensational® The Creamy Mattes in All Fired Up. ©201 5 Maybeiiine LLC. 





OUR #1 MATTE SENSATION. 

NOW 10 NEW 
CREAMY SHADES 


NEW 

COLOR. I 

sensational 


IN 10 BOLD NEW SHADES. 20 IN ALL 

Unique MATTE CREAM FORMULA 
meets BOLD PIGMENT COLORS for 
our smoothest, most seductive mattes. 


L L I 


NEW 



YORK 




MAYBE SHE’S BORN WITH IT. MAYBE IT’S MAYBELLINE! 


©2015 Maybelline LLC. 




STOP STRESSING ABOUT YOUR SKIN. 

ALL-DAY FLAWLESS COVERAGE, 
BETTER-LOOKING SKIN IN3WEEKS. 


NEW 

SUPERSTAY 



OUR FIRST LONGWEAR 
FOUNDATION THAT IMPROVES 
SKIN'S APPEARANCE 
EVERY MINUTE YOU'RE IN IT. 



E 


JOIN THE SUPERSTAY 

BEHERSKIN 

3 WEEK CHALLENGE 

at MAYBELLINE.com 


NEW YORK 



nature’s secret to healthy hair. 



^ 'ui in*. wjtn 
- Hcod <-c»ci 

ijl coci»niit nii. and u 
ik'Pfirdejy; white prote 

ri -.K rormula h«lp$ 

■ ■ I'ltciiy, hydration. 


A unique, prcciom blend will. 
ar};an oil ot Morocco help, 
cu |*nrtt.ilf ihc hjir shjtt. 
ISscwer newly reslmetl stieniith. 
thine, K'ltnc-.'', and veiiuoivt, 
ulty perlciiion 


■ bfctii) wilii 

keratin pmti 


exclusive blend -iih ViUminl- 
otin. collagen, jnd htdnihsi 
heal protein, help, b k 
trienu into every tir.ja! 
ic appCsir^ncc ol ^ 

or.ilthier looking hail. 
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INDULGE YOUR TRESSES. 

We fill every OGX bottle with exotic fragrances and benefits your hair will love. 

Because healthy hair is happy hair. 

BEVUTY, Pt BE AND SIYIPLE. 




ogxbeauty.com iDwn ogxbeauty 


beauty pure 



BEAUTY 



“IVe used this cream 



KIEHL’S 
CREAMY EYE 
TREATMENT 
WITH 
AVOCADO 
$47/.95 oz.; 
kiehls.com. 


consistently since I was 
16. 1 put it on when 
I haven’t had any 
sleep, and after 
30 minutes I look 
a lot better.” 



Don’t let the lush lashes and full 
brows fool you. When it comes to 
beauty, this Olsen sister may just 
be as low-key as it gets 

You’ve described yourself as having a very 
masculine sense of style. Really? I pride myself 
on being able to get ready in 15 minutes, and 
that’s including a shower. I’m my dad’s child, and 
it’s just the way we were raised. You shower, you 
get dressed quickly, and you leave. I’ve only re- 
cently started to have fun with hair and makeup. 
So you didn’t experiment much as a teen? Not 
at all. I looked up to my sisters [Mary-Kate and 
Ashley], and they’ve always been incredibly natu- 
ral. So that’s what I picked up. To this day I feel 
like a child beauty pageant contestant when I 
wear too much makeup. The smallest amount of 
eyeliner completely ages me. I have to be careful. 
What about hair? I know a lot of women who 
envy those perfectly effortless waves you 
and your sisters rock. Well, their hair actually 
dries like that! I wish mine did, but I have to use a 
curling iron to style it that way. I’m really lazy 
with my hair — it’s so thick. It takes some effort. 
You certainly take risks in the hair color 
department. What’s been your favorite 
color? Ombre is my jam. I also love brunet. I’m 
so used to being a blonde that something about 
brunet hair feels sexy to me. I’m kind of a plain 
Jane type, so it makes me feel exotic. 

What’s the one beauty trend you’d probably 
never try? I’m not interested in nail art. I played 
volleyball growing up, and my mother hates 
chipped nails— she doesn’t think it’s becoming. 
So by default I never wear polish. But funnily 
enough, my manager gave me a gift certificate 
for a mani-pedi for my birthday. Guess he thinks 
I need one! — kahlanabarfield y- 
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BEAUTY BEAUTY TALK 



MI!il-H)lV[S 


DIOR DIORSHOW ICONIC 

“I love this mascara, especially 
when I’m filming, because the 
formula doesn’t budge if I have to 
cry. And the brush separates 
lashes really well.” 

$29; dior.com. 


r 




ELIZABETH AND JAMES 
NIRVANA BLACK AND WHITE ROLLERBALLS 

“I don’t wear a lot of fragrance — it gives me a 
headache — but these scents are amazing. I like to use 
the rollerbails because they’re not as potent.” 

$22 each; sephora.com. 


CHANEL VITALUMIERE 
AQUA ULTRA-LIGHT SKIN 
PERFECTING SUNSCREEN 
MAKEUP SPF 15 

“This foundation looks 
like skin. It’s so thin 
and light, no one ever 
knows I’m wearing 
any coverage.” 

$47; chanel.com. 


ORIBEDRY 

TEXTURIZING 

SPRAY 

“My biggest 
hair inspiration 
is Michelle 
Pfeiffer in 
Batman 
Returns. Her 
hair is kind of 
frizzy, and this 
spray gives me 
that texture.” 


a 

0 

o 

0 

£ 

0 

,■0 


DERMALOGICA 
ACTIVE MOIST 

“A lot of 
moisturizers 
are too greasy 
under makeup, 
but this one 
absorbs right 
into your skin 
and gives it a 
nice glow.” 

$60/3.4 fl. oz.; 
dermalogica 


$42; oribe.com. 


GETTING to the ROOT ^THINGS 

‘I’m naturally a dirty blonde, and my hair color usually only changes based on my jobs,” says Olsen. Considering she’s 
been sunny blond, brunet, ombre, and everything in between, it’s safe to say the girl has no problem finding work. 



“This was one of the only times 
I colored my hair for fun. It’s 
actually the color I want my hair 
to be now. I’m happy we’re 
having this conversation.” 



2013 

“My hair was really blond from 
filming Godzilla, and I hadn’t had 
it dyed in, like, six months. Harry 
Josh always likes to style my hair 
stick straight when it’s long.” 



2014 

“This ombre was my favorite, 
and I was so upset when I had 
to dye it back. Lorri Goddard did 
it. She knows I’m conservative, 
so she tried to make it natural.” 



2015 

“This was for / Saw the Light. 
My hair needed to be cut in 
lots of layers for the film, 
so Mark Townsend went and 
butchered it on the set!” 
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Try on many of Olsen’s looks with our Hollywood Makeover Tool at instyle.com/olsen 



ADVERTISING PROMOTION 


InStyle 



PRODUCT PREVIEWS AND SPECIAL OFFERS 


VIGOSS 

VtGOSS & NORDSTROM CELEBRATE 10 YEARS 
OF PARTNERSHIP 

Vigoss celebrated theinoth Anniversary at Nordstrom Alderwood 
Mail in Lynnwood, WA and Nordstrom Barton Creek Square in Austin, 
TX. Delighted customers learned about springtrends and shopped 
fashion-forward newstyles. They also indulged in delicious sips, sweet 
treats and beautiful cosmetic touch-ups for afun -r stylish event. 
vigossusa.com 



AIR OPTIX® COLORS 

New Alcon AIR OPTIX® COLORS contact lenses are innovative monthly 
replacement color contact lenses available in nine different colors. 
From subtle enhancements to bold and striking eyes, the lenses are 
designed for fashion savvy consumers, complementing makeup, lashes 
and brows to enhance your look. 
airoptixcolors.com 

^Important information for AIR OPTIX® COLORS (lotrafilcon B) contact lenses: For daily wear only 
for near/far-sightedness. Contact lenses, even if worn for cosmetic reasons, are prescription medical 
devices that must only be worn under the prescription, direction and supervision of an eye care 
professional. Serious eye health problems may occur as a result of sharing contact lenses. Although 
rare, serious eye problems can develop while wearing contact lenses. Side effects like discomfort, 
mild burningorstingingmay occur. To help avoid these problems, follow the wear and replacement 
schedule and the lens care instructions provided by your eye doctor. 



Ask your eye care professional for complete wear, care, and safety information. 




Show your body some love 
and help it flourish with ZICO® 
Premium Coconut Water.™ 
With five electrolytes, including 
potassium, your body will 
thank you. 


crack 

life 

open. 


Lttrn rrrarv at ZtCCLcom 
® 2015 ?!COB«v*ra 9 es Lie All rights reaervr 


BEAUTY 


IIIMlil 

Personalize Your 
Beauty Regimen 




Play Top Note Chef 

Formulating your own fragrance from 
multiple complex blends can be a 
tricky game of spritzing roulette. That’s 
why Fred Segal’s line of 10 oils (in 
singular scents like amber, lily, musk, and 
patchouli) Isa breath of fresh air: It 
makes it easy to layer and build up to a 
scent you love, with step-by-step recipe 
cards to guide the experiment. 



2 

Craft Custom 
Arches 


For your personal-best brows, 
put down the tweezers and 
upload a selfle to Benefit’s Brow 
Genie (benefitbrowgenie.com). 

The site’s facial-recognition 
software will mock up a before- 
and-after split screen and 
show where your ideal arches 
start, peak, and end. 


If you want to 
brighten up but 
aren’t about to slip 
on a pair of plastic 
gloves and rub 
on a faux-tanning 
foam from fore- 
head to feet, this 
booster could be 
your new summer 
crush. Just add a 
few pumps to your 
moisturizer, leave 
on for a few hours, 
and you’ll get a 
shade that looks 
more “sun-kissed” 
than “sunburned 
in Belize.” 


Paula’s Choice Sun 365 
Self-Tanning Concentrate, 
$18; paulaschoice.com. 



4 Mix a (Hair) 
Cocktail 

The secret to being 
an awesome stylist? 
Don’t be afraid to fuse formulas. 
Combining a couple of products 
in your palm — say, this volumizing 
mousse and smoothing cream, 
which Mark Townsend used for 
Nicola Peltz’s strands— yields 
the perfect beach-wave blend. 

For styling newbies. Matrix’s new 
line of boosters ($20 each; matrix 
.com) lets you spike its primer 
styler with premade liquid shots 
for added gloss, hold, or volume. 


Dove Style+Care Nourishing Curls Whipped 
Cream Mousse ($4) and Youthful Vitality 
Silk Creme ($6); dove.com. 







/ 




eyour on 
nixolosis 
with this 

' 


DIY nail- 
art kit. 

w 


Prg) for 
#ManiMonday 

whether whipping up 
a nail polish appeals to 
your inner artist or your 
inner control freak, a new 
mail-order beauty sub- 
scription service can help 
you concoct highly per- 
sonal tips. Its lacquer kit 
contains all the ingredients 
you need (base, pigments, 
funnels, glitter, etc.) for 
creating an Haute Pink or 
a Preening Peacock. 
Handmade Beauty Box, $32; 
hand madebeautybox.com . 


[4 
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BEAUTY 10 WAYS TO 



Draw a Bespoke Bath 

If you think nothing zaps the stress of school 
drop-offs and work deadlines like a long 
soak in a hot bath, try infusing your water 
with custom-fragranced salts or bubbles. 
From their retail outpost in Hermosa Beach, 
Calif., Bath Bar’s experts will guide you 
through options of essential oils (think citrus 
and floral notes) to use in personalized 
lotions and bath-time potions. Can’t get to 
the store? Customize online and the com- 
pany will send you a sample of your scent for 
$4 before you order a set of products. 


Skin Inc My Daily 
Dose Custom-Blended 
Serum, $90; 



Supercharge 
Your Serum 


Sure, you have “normal” skin — until 
you get too much sun and it becomes 
splotchy, oryou pull some all-nighters 
and it turns dry and dull. With this 
Skin Inc kit, you can choose three 
potent booster serums, like brightening 
vitamin C, a hydrating hyaluronic 
acid blend, or a spot-fighting anti- 
oxidant solution, to mix together to 
tackle your daily concerns. 



Ace 

Your Base 

So you finally 
found that per- 
fect shade of 
foundation. ..and 
then the season 
changed. Bridge 
that August-to- 
December divide 
with these new 
liquid pigments 
from Cover FX. 
Find the hue (or 
hues) that best 
lines up with your 
skin tone, then 
add a few drops 
onto your palm, 
along with a dol- 
lop of your favor- 
ite moisturizer. 
Mix until you’ve 
met your match. 

Cover FX Custom 
Cover Drops in N20, 
$44; coverfx.com. 




Moonlisfht 


gr 

As a M^eup Artist 


9 AS a iViaKeup 

That bold coral lip caoryou loved 
on the red carpet could be the 
result of a pro’s blending, oh, two or even three 
different lipsticks. Start thinking outside 
the tube and get yourself a palette like Finding 
Ferdinand’s; it holds more than a dozen 
shades in creamy and shimmery finishes 
ready to be combined. If you hit on a winning 
formula, share it with the company and it will 
create a custom lipstick ($30;findingferdinand 
.com). To score an even easier signature pout, 
we like Zelens’s new balm; the pigments subtly 
shift after interacting with individual pH levels 
for a unique pink every time. 

Zelens Up Enhancer, $52; zelens.com. Finding Ferdinand 
Starter Kit, $60; findingferdinand.com. 



Sometimes your face is just 
begging for a deep clean; other 
times it wants to be soothed. 
Once you’ve determined what 
your skin needs, this daily 
cleanser’s dual chamber lets 
you pump in more oil solution 
(for an ultra-moisturizing 
wash) or mud cleanser (to suck 
up grime from inside pores) to 
get your perfect clearing combo. 


Glamglow PowerCleanse Daily Dual 
Cleanser, $39; sephora.com. 
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MORE! Discover other smart insider ways to make your life beautiful at instyle.com/tenways 



©2015 Galderma Laboratories, L.P. All trademarks arethe property of their respective owners. CETAP-0I3C 




Beautiphil 


Gentle Skin 


Cleanser 


Cleans without stripping 
for healthy, hydrated skin 
every day 

calQerma 


Discover how the Gentle Power 
of CetaphiTcan make you feel. 


Cetaphil 


cetaphil.com #cetaphil 


BEAUTY AT ANY AGE 


Can You Tone That Tummy? 

T55-0LUTELY! 

If “flat” and “taut” aren’t the first words you’d use to describe your midsection, these tips 
from doctors, nutritionists, and trainers will help you firm up and de-flab your middle 







San Diego dermatologist 
Melanie Palm sees some 
“lax muscular tone” in 
patients now (sedentary 
job plus a pregnancy or 
two, anyone?), as well as 
textural changes on the 
skin’s surface. Continue 
with your crunches, and 
grab the collagen-boosting 
retinol you use on your 
face to apply to your 
midriff two to three times 
weekly. For a subtle 
tightening effect, layer on 
a cream with caffeine, a 
vasoconstrictor that can 
decrease swelling. 

NEUTROGENA Rapid Wrinkle 
Repair Serum, $21; at drugstores. 

SOAP & GLORY Sit Tight 4D 
Lower Body Serum, $24; beauty 


Menopause’s hormonal 
changes are prompting a 
redistribution and accumu- 
lation of fat, says Dr. Palm. 
Keep your core tight 
with Grokker (available 
on ITunes), an appthat 
features videos of trainers 
demonstrating toning 
moves and circuits. Tackle 
sag or crepeyness with 
vitamin C serum under your 
nightly moisturizer (which 
should be thick and rich 
with butters, oils, and anti- 
oxidants) to help promote 
more firming collagen. 

CREPE ERASE Intensive Body 
Repair Treatment (includes 
Exfoliating Polish), $40; crepeerase 

com DERMADOCTOR Kakadu 
C 20% Vitamin C Serum, $95; 
atSephora. 


Set up a core program to 
prep for the coming 
decades, when a six-pack 
won’t be so easy to achieve, 
says Dr. Jame Heskett, 
founder of N.Y.C. Wellpath. 
Include strengthening 
exercises like crunches and 
planks to build muscle and, 
when your middle is exposed 
to the sun, SPF to protect 
skin-firming collagen. Also 
consider a daily probiotic. 
Boosting good bacteria 
inyourgutcan speed 
digestion to prevent weight 
gain and bloat, says 
nutritionist Christine Avanti. 

JURLIQUE Sun Specialist SPF 
40 PA+++, $38; sephora.com. 

THE ORGANIC PHARMACY 

Daily Probiotics, $47/60; 
theorganicpharmacy.com. 


Dry-brushing your 
midsection once a day 
can help maintain smooth 
skin on your tummy by 
stimulating circulation 
and cell turnover, says 
Dr. Heskett. “It’s espe- 
cially important after 
you’ve had a baby and 
your blood vessels have 
stretched out.” Post- 
p.M. scrub, rub in an 
anti-aging antioxidant 
cream to keep skin cells 
healthy and the surface 
supple and hydrated. 
EARTH THERAPEUTICS 
Purest Palm Body Brush, $T0; 
earththerapeutics.net. 

RADICAL SKINCARE Firming 
Body Multi-Repair Creme, $78; 
radicalskincare.com. 



BYE-BYE, BLOAT 

Whether you’re suffering from water weight or carb overload, nutritionists say that 
working three key foods into your diet can help you deflate faster. 


SPIKE YOUR WATER 

Squeeze a quarter of a lemon 
into a cup of water and 
you’ve got a super-simple way 
to ward off bulges, says Avanti. 
Recent studies show that 
incorporating this daily dose 
of vitamin C into your diet can 
lower your chances of 
developing abdominal fat. 


ADD SOME AVOCADO 

Before you hit pulse on your Vita- 
mix, toss an avocado into your 
morning smoothie, suggests Avanti. 
A study by the American Diabetic 
Association finds that foods with 
monounsaturated fatty acids can 
reduce belly fat. One ounce of dark 
chocolate, 16 almonds, or 10 olives 
can deliver the same benefit. 


SNACK ON ASPARAGUS 

Use the natural diuretic 
properties of this veggie to 
help you flush away excess water 
weight and bloat, says N.Y.C. 
nutritionist Brooke Alpert. 

A healthy serving of about 12 
stalks does the trick, and the 
effect should be noticeable in 
about one or two hours, she says. 
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• Watch the workouts that’ll tone up your tummy at instyle.com/abs 









Your body changes 500+ times a day. 
Your deodorant should keep up. 












Body changes can cause odor. So keep up with whatever 
the day throws your way with Secret Clinical Strength’s 
Adapts&RespondsTechnoiogy!" FEARLESSNESS. APPLY DAILY. 


Adapts&Responds 









Customized Protection 



BEAUTY 


IRANSFORMATION 


JENNIFER 

LOPEZ 

We’ve /do/-ized every bun, topknot, and riff on sexy waves, but 
it was Jenny-fresh-off-the-chopping-block who gave us a little bit 
of whiplash. Not that we’ll let ourselves get too attached to the 
layered lob. Glow aside, this star’s brand of glam runs on change. 



way of taking alookaTn"^ thk 

—Mary PHILLIPS [^^^''^S'therowr 

‘■‘■"'S, makeup artist 




“I love using 
amber, bronze, 
and green 
eye shadows— 
they look 
incredible 
against her 
olive skin.” 

—MARY PHILLIPS 
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HUNDREDS MORE! See all your favorite celebrity transformations at instyle.com/transformations 










U*^i.Ccvev' 


THE WORLD’S FIRST BODY WASH 
WITH FRAGRANCE TOUCH TECHNOLOGY 

TOUCH YOUR SKIN TO RELEASE FINE FRAGRANCE FOR UP TO 12 HOURS 

With innovative Fragrance Release Pearls™, our perfumer has encapsulated a voluptuous fragrance. 

So every touch of your skin releases renewed bursts of perfume, all day long. 





BEAUTY 


$9 each 



You may want to pop the top back onto 
your hand sanitizer once you've lathered 
up with these moisturizing bars, scented 
with soft rose and soothing lilac. 
Paddywax soaps in 
Rose & Oud and Lilac & Moss; 
paddywax.com. 


Irresistible ATM-friendly buys! 


Even sensitive types can 
gently buff skin with this 
fine powder that contains 
soothing, anti-inflammatory 
oatmeal extract. 

Tatcha Indigo Soothing Rice 
Enzyme Powder; tatcha.com. 


Cheap^*^ 


The ombre lip trend just got a 
whole lot easier to pull off! Run the 
darker shade over lips, then dab the 
lighter one onto the center of your 
mouth for an edgy statement. 

Bite Beauty Luminous Creme Lipstick 
Duo in Tangerine/Lingonberry; ^ 
sephora.com. 


One brush, three 
bristle lengths: 
This wand grabs 
ahold of every 
single hair and 
stretches it to 
(almost) meet 
your brows. 
Flower Intensif-Eye 
Volumizing Mascara; 
walmart.com. 


Here's a summer collection 
that totally hits the sweet 
spot between saccharine 
pastels and shocking neons. 
Ginger -i- Liz nail lacquers in 
(from left) No Shade, Don’t 

L Kill My Vibe, and Playing 

Innocent; ginger J 
. andliz.com. 


“Spritz your 
face with this 
antioxidant 
mist and your 
makeup will 
immediately 
take on a 
fresh, dewy 
quality.” 

—ANDREW 
SOTOMAYOR, 
makeup artist 

E.L.F. Makeup Mist 8c Set, 
$3; elfcosmetics.com. 



Suave Professionals’ Weightless Blow Dry Spray 

Activates with the heat of your biow dryer for saiori voiume that iasts 24 hours 


Suave \ 

PROFESSiONALS I 


WORKS AS WELL AS SALON BRANDS 


Suave 

PROFESSIONALS 






BEAUTY 



^ecodently dipped 
ice cream bars. 
(TJm, you're welcome.) 




* ♦ 

A' 

NEW CHOCOLATEY DIPPED 
BARS MADE WITH LOW-FAT 
ICE CREAM IN THREE FLAVORS. 
UP TO 190 CALORIES EACH. 


Impossible. 

So £oed. 


ft 




Q How can I air- dry 
my hair so it looks cute 
once it’s set? 

A If you’d asked us a few months 
ago, we’d have told you to use 
a little beach spray and hope for the 
best. Now we can suggest a new 
breed of product: the air-dry styler, 
which gives hair just enough polish 
to look cared for if not too “done.” 
Using non-heat-activated polymers, 
these foams and creams provide hold 
without crunchiness while also taming 
frizz. To define (or coax) soft waves, 
add a quarter-size dollop of this John 
Frieda foam to damp hair. For a more 
disheveled effect, work in a palmful 
of Bumble and Bumble’s cream styler 
and periodically tousle hair as it dries. 
If it’s a smooth look you’re after, coat 
strands with Shu Uemura’s spray to 
get a sleek, shiny finish. 

John Frieda New Frizz Easy Dream Curls Air-Dry 
Waves Styling Foam, $10; at drugstores. Bumble 
and Bumble Don't Blow It (H)Air Styler, $30; bumble 
andbumble.com. Shu Uemura Art of Hair Wonder 
Worker, $33; shuuemuraartofhair-usa.com. 


MINNIE DRIVER 
ASKS INSTYLE... 

Q What’s better for grooming brows— 
tweezing or waxing? 

A You’ll typically want to pass on the second option, 
says New Haven, Conn., dermatologist Mona 
Gohara. There’s just too much room for burns and 
errors when ripping strips of hair from the delicate 
area around your eyes, she says. The best results come 
down to shaping skills (yours or a pro’s). L.A. brow expert Kristie Streicher relies 
on sharp tweezers and a light touch to clean up arches, preferring the youthful 
vibe that full, sprouty brows give the face. To guard against irritation. Dr. Gohara 
says to stop using any sort of Retin-A or alpha hydroxy acid for one week 
pre- and post-grooming. Before tweezing, wash your face with warm water 
and a mild, pH-neutral cleanser “to open the follicles so hair comes out more 
easily,” she says. Soothe after tweezing with a calming salve. 



Sephora Collection The Archer, $12/2; at Sephora. Kristie Streicher 
Apres Calming Cream, $45; kristiestreicherbeautybar.com. 



All trademarks are owned by Societe des 
Produits Nestle S.A.,Vevey, Switzerland. 


Ask our editors your beauty questions at instyle.com/bqa 
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mA'S CHOCE 


2% BHA LIQUID 
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exfoliant 


tiSM 41 or 


PORE SHRINKING 
SKIN SMOOTHING 

can’t live without even for one day — 

LEAVE ON EXFOLIANT 


GET YOUR 2-WEEK $9 TRIAL SIZE TODAY 

800.831.4088 \ paulaschoice.com/trial 

PAULA’S CHOICE 

S KING ARE 


o NORDSTROM 


lnStyle.com 

YOUR UFE, 
bylnSlyk 

Think of our editors at lnStyle.com as your personai iifestyie coaches, ciueingyou in on everything 
from the hottest books hitting digitai sheives to the next musicians about to make it big 




What to Watch 

Spot your soon-to-be fave shows at instyle.com/tv 


What to Eat 

Plan your next party menu at instyle.com/food 




What to Read 


What to Download 


Find your next book-club pick at instyle.com/books 


Meet upcoming artists at instyle.com/music 




What to Do 

Jet-set with us at instyle.com/travel 


What to See 

Go to Broadway and beyond at instyle.com/theater 







Cats Can’t Resist 


®/™ Trademarks © Mars, Incorporated 2015. TEMPTATIONS® Cat and Cloud design are ©trademarks. 



OR THIS ONE 




EVEN THIS FLIGHT 


SO MANY FLIGHTS. CAN YOUR AIRLINE REWARD 
MILES GET YOU WHICHEVER ONE YOU WANT? 

VENTURE® MILES CAN . No matter which flight you want, no matter 
which airline it’s on, you can get it using Venture miles. Just book any flight 
^ VENTURE ^hen use your miles to cover the cost. It’s that easy. So, ready to switch? 


CapttalOne' 


Earn Unlimited Double Miles 


what's in your walletT 


Credit approval required. Redeem miles for travel on any airline based on actual ticket price at time of purchase. Offered by Capital One Bank (USA), N.A. ©2015 






DYAD PHOTOGRAPHY 




Napa 

leather and 
silk (left) 
and silk, 
Prada, 
$790/pair; 
at select 
Prada 
boutiques. 


find 

your 

Sole 

Mate 

Everyone has a type. Whether 
yours is cute and strappy or sleek 
and stacked, ready to meet 
your new fall footwear crush? 

EDITED BY MEGGAN CRUM 
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SHOPiV/ FALL SHOES 



the Mod 
MARY JANE 


Patent leather, 
Cecelia New 
York, $200; 
cecelianewyork 
.com. 


ME IN THREE WORDS ... Sturdy yet playful 
GETS ALONG WELL WITH ... Swingy 
skirts and floaty dresses In modern prints 


or fluid shapes. I love a retro, but not an 
overly vintage, vibe. 

FAVORITE ACTIVITIES ... Lunch with 
clients followed by drinks downtown Is 
what I call a good Tuesday. Weekend 
fun this month Is all about weddings. 


Patent leather, 
Gianvito Rossi, $695; 
mytheresa.com. 


Patent leather, 
the Kooples, $385; 
at the Kooples, 
212-219-0515. 


Patent leather, Miu 
Miu, $890; at select 
Miu Miu boutiques. 


Patent leather, 
Christian Louboutin, 
$695; at Christian 
Louboutin, 
702-818-8444. 



Velvet, Lanvin, 
$650; at Lanvin, 
646-439-0380. 



Textile, 
Vans, $55; 
vans.com. 





the Printed 
SLIP-ON 
SNEAKER 

ME IN THREE WORDS ... Je SuiS COmfy 
GETS ALONG WELL WITH ... White 
cropped deni m pi us a yyh Jte_T-sh I rt 
Is my dream team, but I also have 

a weakness for Bermuda shorts. 
FAVORITE ACTIVITIES ... People See 
me and think “beach,” but that Isn’t 
really my thing. When Museum 


Polyester, Mother Polyester blend, 
of Pearl, $395; jenna Forever 21, $28; at 
whitemiami.com. select Forever 21 stores. 


Velvet, Tabitha 
Simmons, $625; at 
Bergdorf Goodman. 


Mile Isn’t calling my name, I’m on a 

bike heading to the farmers market. 
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J 


LOST 
THAT 
UNDIE 
FEELING? 


GET IT BACK WITH 
U BY KOTEX^ LINERS - 
SO COMFY, THEY FEEL 
JUST LIKE YOUR UNDIES. 


u. 

kotex **• 



^No ^hase necessary. Online access required. Must be legal US or CON resident (void in QC) 18+ to enter, 
fcu Sweeps runs 5/1/15 - 9/50/15. See official rules at bringcomfvback.com. VOID where prohibited. 

^Registered Trademark and ‘Trademark of Kimberly-Clark Worldwide, Inc. ©KCWW 




SHOPiV/ 


the Lush VELVET HEEL 


ME IN THREE WORDS ... Eccentric, decadent, intellectual 

GETS ALONG WELL WITH ... Sophisticated evening wear, from tuxedos 

to body-con cocktail sheaths. But I’m also eager to mix with architectural 


shapes and all the new fall prints that are close to my arty-chic heart. 


FAVORITE ACTIVITIES 


Stuart 
Weitzman 
$41 5; at 
Stuart 
Weitzman 
212-750- 
2555. 


Topshop, 

$ 120 ; 

topshop 

.com. 


Casadei, 

$795;saks 

.com. 


J. Crew, 
$248; jcrew 
.com. 


Dolce 8< Gabbana, 
$695; at select 
Dolce 8< Gabbana 
boutiques. 



theEdgy ANKLE BOOT 

ME IN THREE WORDS ... Cool, COOler, COOleSt 

GETS ALONG WELL WITH ... I’m down with short and sharp 

minis and inky skinny jeans. But really, I’m open to all types. 

FAVORITE ACTIVITIES ... If there’s a list, I’m on it— a secret 
after-party, a surprise show, a restaurant’s opening night ... 



Patent leather, 
Hilfiger 
Collection, 
$490; at 
Tommy Hilfiger, 
212-223-1824. 
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Patent calfskin, 
Chanel, $1,100; at select 
Chanel boutiques. 






Save $3.00 at www.coupons.com/Tide 


Like any household detergent, keep away from children. 














SHOP//.' FALL SHOES 


the Dressy MENSWEAR ELAT 

ME IN THREE WORDS ... Total power player 

GETS ALONG WELL WITH ... I’ve never met a crisp white shirt I didn’t fall for. Ditto for ankle- 



Leather and calf 

Patent 

Patent leather. 

Patent leather. 

Leather, 

hair. Pure Navy, 

leather, Sergio 

Michael Kors 

Roger Vivier, 

Via Spiga, 

Exclusively 

Rossi, $725; 

Collection, $475; 

$875; at 

$275; 

for Gilt, $99; 

sergiorossi 

at select Michael 

Roger Vivier, 

viaspiga 

gilt.com. 

.com. 

Kors stores. 

212-861-5371. 

.com. 


length wool sateen trousers (though I’m partial to my fave denim on a Saturday). 
FAVORITE ACTIVITIES ... I have to admit, I’m somewhat of a workaholic. But I’m not too 
busy for a good movie matinee or a long Sunday brunch with my nearest and dearest. 



the Pointy-Toe 


Suede, Belle by 
Sigerson Morrison, 
$225; bellenyc.com. 


Leather, Joe’s, 
$125; joesjeans 
^ .com. 


ME IN THREE WORDS ... Sexy with smarts 
GETS ALONG WELL WITH ... Anything 
hemmed near the knee, from 
polished evening sheaths to flirty kick- 


Embossed leather, 
Loeffler Randall, 
$350; shopbop.com. 


pleat skirts. fFull disclosure: I’m 


Calf hair, 

Aquazzura, $895; at 
Barneys New York. 


also thinking of giving culottes a try.) 

FAVORITE ACTIVITIES ... Shopping with the 
girls or going to a good party (that is, one 
that doesn’t skimp on the wine and cheese). 


if Patent 
leather and 
napa leather, 
Jimmy Choo, 
$725; at 
select Jimmy 
Choo stores. 


Suede, French 
Sole Shoes, $215; 
frenchsoleshoes.com. 
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It’s time to update 
your profile. 




LIFTS 

THE 


BROW 


LIFTS 
UNDER 
THE CHIN 


LIFTS 

THE 

NECK 


SMOOTHS THE 
DECOLLETAGE 


on Ultherapy 


ULtherapy 

SEE THE BEAUTY OF SOUND" 


Ultherapy uses safe, non-invasive 
ultrasound to gradually lift and 
tighten skin on the neck, chin and 
brow, and smooth the decolletage. 


FDA-cleared. No downtime. 
Scientifically proven to stimulate 
collagen production. 




BEFORE AFTER 90 DAYS 


Visit Ultherapy.com/MyLift to see what your 


results could look like, or call 844-4-MyLift 


to find a provider near you. 


The non-invasive Ultherapy® procedure is FDA-cleared to lift skin on the neck, on the eyebrow and under the chin as well as to improve lines and wrinkles on the decolletage. For full 
product and safety information, including possible mild side effects, visit www.ultherapy.com/IFU. ©2015 Ulthera, Inc. Ultherapy is a registered trademark of Ulthera, Inc. 1004867A 
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BRIAN HENN 


SHOP//.' FINE JEWELRY 


Watch; Cartier 18kt gold, 
$36,600; at Cartier. Bracelets, 
from left: Zoe Chicco Pave 
diamond and 14ktgold, $1,650; 
zoechicco.com. Gucci ISktgold, 
$5,950; gucci.com. Sydney Evan 
Pave diamond and 14ktgold, 
$4,380; sydneyevan.com. Louis 
Vuitton Rose gold, $8,200; at 
select Louis Vuitton stores. 


Watch; Chanel 
Diamond, onyx 
cabochon, and 18kt 
gold, $21,500; at 
Chanel Fine Jewelry. 
Bracelets, from left: 
Jennifer Fisher 
Pave diamond and 14kt 
gold, $2,600; jennifer 
fisherjewelry.com. 
Monica Rich Kosann 
18kt gold, $7,250; 
monicarichkosann 
.com. Irene Neuwirth 
Pave diamond and 
ISkt gold, $19,520; at 
Barneys New York. 
Bulgari ISktgold, 
$7,350; bulgari.com. 




Watch: Tiffany & Co. 18kt 
rose gold with alligator strap, 
$12,000; tiffany.com. Bracelets, 
from left: Vhernier 18kt pink 
gold, $7,800; at Vhernier, 310-273- 
2444. Selin Kent Diamond and 
14kt gold, $2,250; selinkent.com. 
Gabriel and Co. Diamond and 
14kt gold, $1,705; gabrielny.com. 
Jemma Wynne Diamond and 18kt 
gold, $5,650; net-a-porter.com. 





YOUR GELATO MOMENT HAS ARRIVED 





A delicious trio of textures. 

Creamy geloto, luscious sauces and gourmet toppings. 


IT'S WAY BEYOND ICE CREAM. 



VANILLA CARAMEL TRIPLE CHOCOLATE RASPBERRY CHEESECAKE TIRAMISU 


GELATO 


© 2014 Unilever 
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VEGETARIAN 


lAMS^ has 50% more animal protein and never adds gluten: 

^ " These teeth were made for meat. 

most leading brands add plant protein 
like gluten. IAMS“ never adds gluten. 

Because animal protein is naturally complete. 
Plant protein Check your bag for corn gluten meal. 


lAMSfe / 


HOT JOST FOOD 

NUTRITION 
FOR LIFE 


Versus best-selling ackit formula of leading brands. 


ll 


SHOP/^/ 


Dealsfi? 

STEALS 

This month’s most irresistible 
and positively affordable fashion finds 





$150 

Polyester fleece 
sweater, Carleen; 


$199 

Cotton dress, 
Sam&Lavi; 
shopsamandlavi 


Get an additional 
20% off at 
instyle.com/deals 

Silver-plated cuff, 
THP; thpshop.co. 
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SHOP//.' DEALS & STEALS 



Get an additional 
20% off at instyle 
.com/deals 

Moonstone and gold 
plate, Brett Lauren, 
brettlauren.com. 


Get an additional 20% off 
at instyle.com/deals 

Acetate sunglasses, Oxydo; 
solsticesunglasses.com. 


Get an 
additional 
20% off at 
instyle.com/ 
deals 

Hemp-organic 

cotton 

corduroy skirt, 
St. Roche; 
st-roche.com. 


Cotton-modal T-shirt, 
Talulafor Aritzia; 
aritzia.com. 


Get an additional 
20% off at instyle 
.com/deals 

Cotton sweater, 
ASOS; available 
in August at , ^ i 
us.asos.com.' 


Polyurethane 

slip-ons, 

American 

Eagle 

Outfitters; 

ae.com. 


Merino wool 
sweater. Tart 
Collections; 
available in August 
at tartcollections 
com. Available in 
sizes up to 4X. 


Leather 
bag, COS; 
cosstores 
.com. 


Faux-shearling j . 
coat, Forever -Vs 
21; at select 
Forever 21 ij 
stores. 


Polyester 
top, Samuji; 
samuji.com. 


BOXED IN 

The clean lines 
of a structured 
bag bring 
roomy, oversize 
pieces into 
sharp focus. 


Denim jeans, 

& Other Stories; 
stories.com. 


Get an additional 20% off 
at instyle.com/deals 

Polyurethane backpack. 
Deux Lux; deuxiux.com. 
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Get an additional 20% off 
at instyle.com/deals 

Felt fedora with grosgrain band, 
Brixton; brixton.com. 


Viscose-polyester 
dress, H&M; hm.com. 


“Accessories ^ 
in fall’s neutral 
pinks are like 
statement pieces 
for introverts.” 

—THOMAS WALLER, 
k accessorieseditor 


Brass bracelet 
and detachable 
charm, Eddie 
Borgo for Target; 
target.com. 





©2014 Wm. Wrigley Jr Company. All Rights Reserved. 5? Ascent® Wintermintf Stimulate Your Senses® and all affiliated designs are trademarks of the Wm. Wrigley Jr. Company or its affiliates. 
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On the cusp of a major comeback with 
her hilarious new TV show sending up Latin soaps, 
Eva Longoria opens up about 


coming into her own as a political advocate, 
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TSE 

Silk crewneck 
sweater. 

MICHAEL 

KORS 

Silk faille skirt. 

Aurelie Bidermann 
Bakelite horn, 
turquoise, and gold- 
plated necklace. 


Eva Longoria’s photo shoot isn’t going 
so well. She’s on a sonndstage under bright 
lights, vamping for the camera in a red gown, 
blingyjewels, and a giant hairpiece. Her 
handsome male co-star is at her side. A wind 
machine blows, and a director yells, “Action, 


guys!” But the elements don’t seem 
to jell. The fake wind is too strong. 
Longoria’s dress billows, and her 
hair flies awkwardly into her face. 
She and her co-star can’t seem to 
get along. He leans seductively into 
the spotlight. She hip-checks him. 
He tries to put an arm around her. 
She bats his hand away. 

As it turns out, everything is 
going according to plan. Because at 
this moment, Longoria isn’t Eva 
Longoria, American television star 
and producer. She’s Ana Sofia, the 
vain, insecure, but ultimately 
lovable Latina diva at the center of 
Hot & Bothered, Longoria’s new 
show, which will premiere next year 
on NBC. It’s been three years since 
Longoria appeared onscreen play- 
ing ex-model Gabrielle Solis onHes- 
perate Housewives, and she’s back 
with a bang. Like 50 Rock, Hot & 
Bothered is a behind-the-scenes 
look at the TV business, with its ego 
clashes and bad behavior, but this is 
set in the over-the -top world of tele - 
novelas, or Latin soaps. This photo 
shoot for NBC’s promotional spots 
offers a taste of the show’s premise: 
Ana Sofia’s life gets complicated 
when her ex-husband— played by 
Jencarlos Canela, a real-life Tele- 
mundo soap star and pop heart- 
throb— is cast as her love interest. 

Hot & Bothered is, in Longoria’s 
words, “a big, fat comedy,” and she 
and Canela have plenty of screwball 
chemistry. As the cameras roll, 
they push each other and tussle for 
the spotlight. 

“Perfect!” the director shouts. 
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MAIYET 

Viscose-blend tunic. 
Stella McCartney 
brass necklace. 



4 







RALPH 

LAUREN 

COLLECTION 

Wool pants. " , 
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PROENZA 

SCHOULER 

L Polyamide-elastane 
fjl high-waist bikini. 

HAIR: BEN 5KERVIN 
FOR THE MAGNET 
AGENCY. MAKEUP: 
DANIEL MARTIN FOR 
THE WALL GROUP. 
MANICURE: ROSEANN 
SINGLETON FOR 
ART DEPARTMENT. 





Canela grabs Longoria’s waist, and she jabs him in 
the ribs with an elbow, all while batting her eyelashes. 
“That’s it!” the director says. “And then, Eva, exit— leave 
him! Good-bye!” Longoria stomps off. 

When the shoot ends, Longoria and Canela have a 
different dynamic: that of boss and employee. Canela, 
who is 27, asks Longoria about the next round of promo 
spots; they will not be appearing in character but as 
themselves. “Would you like me to change?” he asks. 

Longoria studies him. “I think you look very 
handsome in the suit,” she says, smoothing his lapel. 

Canela offers to wear the clothes he arrived in— a 
beige leather jacket, awhite T-shirt, jeans, andboots. 

Longoria considers. “Can I see them?” she asks. Just 
then, someone bellows into a walkie-talkie. Longoria 
shushes him. “^hh/z.^Please!” She’s thinking. She tells 
Canela to get the jacket. “Bring it over here. Because you 
look so handsome in the suit, I might want you in the suit.” 

He says, “Whatever you want, baby!” and scampers 
off obediently. 

Longoria returns to her dressing room. “I’m not 
being bossy. I’m a producer,” she explains, sitting at a 
makeup station as two assistants transform her from 
Ana Sofia back into Eva. The teetering heels come 
off, followed by the fake eyelashes and the hairpiece. 
“I’m wearing two sets of fake boobs!” Longoria announces, 
removing the padding. After 15 years in television, 
she’s not shy about changing in public. She whips off 
the gown too, revealing her petite, curvy body. She 
struggles with a clingy skirt. “Oops! My ass!” 

Her hairdresser says, “That ass has its own zip code.” 

When Longoria is dressed, Canela returns with 
the jacket. She approves: “Yeah, do that! Thanks, baby.” 

The last time Longoria was on TV for Desperate 
Housewives, things were simpler. For eight seasons of 


the show, her job was straightforward. “I rolled out of 
bed, went to set, said my lines, and went back home.” 

Hot & Bothered is a different story. Longoria came 
up with the idea for the show herself. She was inspired 
by the Latin soaps her parents and friends watched 
during her Texas childhood. She pitched it to writers, 
recruited the showrunners {Cougar Town’s Chrissy 
Pietrosh and Jessica Goldstein), and spent three years 
developing it. “We’re arcing out the series now,” she 
says. She also had a heavy hand in other details: “Cast- 
ing. Promos. Marketing.” 

This suits Longoria fine. Over the past fewyears, she’s 
developed a busy career as a producer— she executive- 
produced the successful Lifetime series Devious Maids 
as well as a slew of documentaries, including some 
shorts for ESPN dealing with racism and sexism off the 
field. “It’s a lot of fun,” she says. In fact, she muses, being 
the boss might be a more natural fit for her. “Everyone 
goes, ‘Oh, she’s an actor turned director, and I’m like, 
‘No, I was always a director and a producer who hap- 
pened to become an actor.’ ” The business side appeals 
to her for a simple reason: “I’m a control freak.” 

The world of telenovelas, with its elaborate sets and 
overblown acting, provides plenty of comic material. 
Longoria and her writing staff traveled to Miami, where 
the show takes place, to spend time observing real Latin 
soaps. They heard industry legends: the star who had a 
wall built to separate herself from her ex-husband, also a 
cast member, and the actress who would randomly slap 
people in scenes without telling them. (Longoria also has 
a Salvadoran friend named Bonnie, an executive assis- 
tant at Warner Bros, and a telenovela junkie, who acts as 
an unofficial consultant.) 

Longoria emphasizes that the show is “honoring” the 
genre, not mocking it. She wants to show “the universal 




STAY 

ROOTED 

Longoria 
wore a gown 
from Latin 
American 
designer 
Gabriela 
Cadenato 
the Cannes 
Film Festival 
this year. 

“I have a 
platform, 
and I want 
to use it 
strategi- 
cally.” 


GIVE BACK “The fate of this country is more 
important than my acting career,” says Longoria, 
whose many charitable initiatives include Eva’s 
Heroes, a San Antonio-based organization 
for teens and young adults with special needs. 
Right now she’s focused on helping young 
Latina women get access to the STEM fields: 
science, technology, engineering, and math. 


KEEP 

LEARNING 

Long hours 
on set didn’t 
stop Longoria 
from earning 
a master’s 
in Chicano 
studies from 
Cal State, 
Northridge. 
“I’m more 
thirsty for 
knowledge 
now than I 
was at 18 ,” 
she says. 


Happily EVA After 

The secret behind that nnegawatt smile? A big heart and a voracious mind. 
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themes of family and loyalty and divorce and love and 
heartbreak and child-rearing.” But that doesn’t mean 
she won’t have fun. At one point in the new show, “I pick 
up a trash can and hurl it over my head. Hulk Hogan- 
style. That never happened on the set of Housewives.” 

Canela returns to the dressing room in his leather 
jacket. Longoria met him through Amaury Nolasco, 
another star of Hot& Bothered. “We’d been searching 
for a handsome, hot, funny Hispanic guy who was 
fluent in Spanish and English, who could act, was 
physical, everything.” While he’s a huge star in the 
Latino community, Canela is making his first foray 
into Hollywood with this show. “I’ve learned so much 
from her,” he says admiringly of Longoria. 

It could be argued that Longoria has two different 
public personas. In the English-speaking world, she’s 
best known for her role on Desperate Housewives 
and her marriage to NBA star Tony Parker. But in the 
Spanish-speaking world, Longoria is better known 
for her work off camera, as a political advocate and a 
humanitarian. “She’s one of our icons,” Canela says. 

Longoria has long been involved in charity and poli- 
tics. Through the Eva Longoria Foundation, she supports 
the Padres Contra el Cancer and Eva’s Heroes, a San 
Antonio organization for teens and young adults with 
intellectual special needs (her older sister Elizabeth was 
born with special needs). When Desperate Housewives 
ended in 2012, she says, “I didn’t want to work. You get 
tired.” Instead, she threw herself into advocacy: Longoria 
stumped for Obama (she was a co-chair of his 2012 re- 
election campaign), testified before Congress on behalf 
of Latinabusiness owners, and campaigned for immigra- 
tion reform and against Arizona’s show-me-your-papers 
law, S.B. 1070. Her endorsement is a coveted prize for 
politicians seeking the Latino vote. (As for 2016, “it’s 
no secret I’m a big Hillary fan,” she says. But she’ll wait 
until after the primaries to jump into the fray.) 

Longoria is genuinely interested in politics, but more 
than anything, she wants to set an example by speaking 
out. On a dime, she switches into advocate mode, talking 
about the importance of political engagement for Latinos: 
“We’re the fastest-growing demographic in the United 
States, but I don’t want us to just be a large group. We have 
to be influential. We have to stand for something.” 

Confident as she sounds, Longoria says that, intel- 
lectually, she was a late bloomer. She grew up in a 
Mexican-American family in Corpus Christi, Texas, 
the youngest of four daughters. While she comes from 
what she calls an “academic family”— her mother, one 
of her sisters, and her aunts are teachers— Eva was an 
indifferent student. She got a degree in kinesiology 
from Texas A&M. (Sports are another obsession, 
especially the NFL.) “I wanted to be a sports trainer 
for the Dallas Cowboys.” She became a pageant queen 
by accident: “I just needed the money.” She entered 
her first beauty pageant because her Pell grant had 
been discontinued and the prize involved free text- 
books. She was aiming for fifth place, but she won. 


“I overshot,” Longoria says. 

She eventually won the title of 
Miss Corpus Christi, which 
came with a trip to Hollywood. 

She stayed. 

Though she doesn’t like to dwell 
onher beauty-queen past, Longoria, 
who has been a spokeswoman for 
L’Oreal Paris since 2005, clearly knows her 
way around a smoky eye— and a set of falsies. “I’ve 
been using individual false lashes since my pageant 
days,” she told usin2012.Herbest tip? “Squeeze the glue 
out and let it dry for a minute before applying lashes. If 
you put them in the glue right away, they slide like crazy.” 

Having mastered the art of looking gorgeous at an 
early age, Longoria turned her attention to more meaty 
challenges during her Desperate Housewives years, 
joining the Mexican American Legal Defense and Educa- 
tional F und, a civil rights group. “Somebody gave me the 
book Occupied America, by Rodolpho Acuna, and I read it, 
and it was amazing. And then from there I said, T’m going 
to read another book,’ and T’m going to take one class 
because I want to know more.’ I ended up taking many 
more classes. You come to a point where you must enroll, 
sol did.” In 2013, after years of studying at night follow- 
ing days on set, Longoria got a master’s degree in Chicano 
studies from California State University, Northridge. 

After the tabloid frenzy over her divorce from Parker 
in 2010, Longoria’s personal life has quieted down. 

She’s currently dating the Televisa media executive 
Jose Antonio Baston. “I’m in a happy place in my life, so 
it’s easy to be open and in love,” she has said of the rela- 
tionship. The actress, who has published a cookbook 
and recently launched a collection of throw pillows, 
bedding sets, and window treatments at JCPenney, 
says, “People don’t realize how domestic I am.” When 
she first moved to L.A., “I had this sh — apartment, and 
my aunt Elsa would come over. She’d get so mad if I 
didn’t have curtains or nice pillows. I couldn’t afford 
them, so she was like, ‘Then you need to make them.’ 

So I would go to the fabric store and get discount fabric, 
and I would sew my own throw pillows.” 

Longoria has no plans to scale back her extracur- 
ricular activities while Hot& Bothered is on the air. “I 
already have almost all of my hiatus weeks filled.” 

In the long run, she says, “my dream is still producing 
and directing.” Asked for career role models, she names 
Jerry Bruckheimer and Brian Grazer. In a way, such a 
career is not incompatible with her advocacy, especially 
since Hollywood has been doing some soul searching 
lately about its lack of diversity behind the scenes. “I 
love that I’m going to be able to open doors,” Longoria 
says. She describes a visit she received on the set of Hot & 
Bothered from a friend, the producer Shaun Cassidy. 
“Everyone was running around— this crew of 250 peo- 
ple.” Actors and prop people were asking her questions. 
“Shaun looked at me and said, ‘You had an idea, and now 
all these people have a job.’ ” She smiles. “I love that.” ■ 


EVA GUEST- 
EDITS 

Longoria takes over 
lnStyle.com! Join her on 
July 30 for personal 
stories, photos, and more. 
Go to instyle.com/ 
evaday 
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BALENCIAGA 



\ 


\ 



Embroidered wool 
bolero, embroidered 
wool tweed dress, 
brass earrings with 
freshwater pearls and 
rhinestones, lambskin 
gloves with pin, calfskin 
bag, and vinyl pumps 
with brooches. 


1 

% 





AUTUMN 

//;NEW 

YORK 


(t 


JIL 

SANDER 


Lambswool coat, 
wool gabardine 
blazer and pants, 
wool-cashmere 
sweater, cashmere 
collar, and calfskin 
belt with velour. 


f 



Modern. Fearless. On the move. 
As BRIE LARSON takes to 
the streets in fall’s most 
commanding collections, 
she’s got us looking 
both ways 


photographed by 

HORST DIEKGERDES 


styled by 

MELISSA 

RUBINI 


GUCCI 



Wool jacket and 
pants, cashmere- 
silk turtleneck, 
acetate eyeglasses, 
leather belt, 18kt 
gold watch with 
leather strap, gold- 
finished ring with 
glass and crystal 
(index finger), and 
palladium-finished 
rings with crystal. 


Ck* 

hi 
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STELLA 

MCCARTNEY 


Wool tweed top 
and trousers. 

Tiffany & Co. 
stainless steel 
watch with 
alligator strap. 



Tweed dress. 

Meta! link necklace 
with Plexiglas, 
strass, and glass. 
Metal lariat 
necklace with 
Plexiglas. Metal, 
Plexiglas, and 
strass shoulder 
bag. Metal, 
resin, and glass 
bracelets. 

Calfskin belt. 



Wool coat, wool-' 
cashmere dress, 
cotton jersey scarf, 
brass necklaces, brass- 
embellished calfskin 
bag, and calfskin boots. 





DIOR 


EN 

ROUTE 

Brie Larson, smiling in a 
silk bomber jacket em- 
broidered with dragons, is 
eating a vegan casserole 
in a West Hollywood 
diner on a brief layover in 
her hometown. Then it’s 
off to New York, London, 
and finally Mumbai. “I’m 
working on a musical 
about genetically modi- 
fied rice that’s going to 
destroy the world,” she 
says. As for the jacket, it’s 
a souvenirfrom “lOyears 
ago, when I was trying to 
be a pop star.” She laughs, 
her warm brown eyes 
sparkling. Though she’s 
been acting for 18 of her 
25 years, Larson main- 
tains an appealing fresh- 
ness. “I’m not in this job 
because I want stuff,” she 
says. “I want freedom 
and the experiences that 
come with it.” So far 
that’s been a line of zeit- 
geisty films, from the high 
school weepy The Spec- 
tacular Now to the indie 
darling Short Term 12. 
Next, she stars as Amy 
Schumer’s more stable 
younger sister in the Judd 
Apatow-directed Train- 
wreck, followed by Room, 
a drama in which she 
plays a captive mother. 

“I had my therapist 
already lined up for that,” 
she says. Trainwreck was 
a lighter affair: “Judd and 
Amy took me to a bunch 
of comedy clubs in New 
York. I had to admit that 
comedy is the superior 
medium. They were like, 
‘We know!”’ 

— SARAH MESLE 








Wool and tweed 
dress, calfskin 
handbag, and 
calfskin and vinyl 
boots. 

Louis Vuitton 
acetate and metal 
sunglasses. 

HAIR: KEVIN 
RYAN FOR ART 
+ COMMERCE. 
MAKEUP: MAKI 
RYOKE FOR 
TIM HOWARD 
MANAGEMENT. 
MANICURE: SOFIA 
SHUSTEROV FOR 
JUDY CASEY. 
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sweet solitude 



Swedish sensation ALICIA VIKANDER captivates in The Man 
from U.N.C.L.E. with her killer cool. Falls most covetahle collections 
get the Joh done with fulsome textures and sexy silhouettes 

photographed by JOHAN SANDBERG MELISSA RUBINI 
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MARC 

JACOBS 

Wool-cashmere vest 
and wool skirt with tulle 
insert and strass detail. 

Chloe cotton jersey 
scarf. 

Opposite: 

ALTUZARRA 

Silk chiffon top and 
velvet skirt. 

Dior palladium-finished 
earrings. 










LANVIN 

Wool cape, cotton top, 
wool skirt with ostrich 
feathers, felt hat, and 
rope tassel belt. 

Michael Kors Collection 
leather monk-strap shoes, 
worn throughout. 
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DIOR 

Wool coat. 

CELINE 

Silk-viscose crepe 
dress. 

Louis Vuitton 
gold-finished ear 
cuff with chain. 


Dressed in a faded 
mechanic’s jumpsuit, 
Alicia Vikander 
is white-knuckling a 
tiny stick-shift car 
through the dusky 
back alleys of Rome. 

As a menacing Russian 
spy (played by Armie 
Hammer) careens 
up beside her, she 
swerves, catapulting 
the car into the nar- 
row space between 
two buildings. 

When you watch the 
opening scene of Guy 
Ritchie’s stylish adap- 
tation of the ’60s cult 
TV show The Man 
from U.N.C.L.E. (out 



August 14), it’s hard to 
believe that just a few 
months before filming, 
its 26-year-old star 
had never driven a car. 
“When I auditioned, I 
didn’t tell them I didn’t 
have a license,” says 
Vikander, swallowing 
a faint smirk as she 
takes a sip of green tea 
at New York’s Crosby 
Street Hotel. The 
Swedish-born actress, 
who has lived in Lon- 
don for the past four 
years, speaks in a low, 
almost hypnotic voice 
that sounds slightly 
British. “My friends 


came to the set while 
we were shooting the 
car-chase scene and 
just laughed, but it 
was so fun.” 

Laughing in the face 
of fear is nothing new 
for the self-possessed 
actress and dancer, 
who performed in her 
first play at the age 
of 7 in front of a live 
audience of about 
1,500 and moved— by 
herself— to Stockholm 
when she was 15 
to attend the Royal 
Swedish Ballet school. 
After landing a few 
acting roles in Sweden, 
Vikander gained inter- 
national attention in 
2012’s Anna Karenina 
and even more as a 
sexy robot in this 
year’s ExMachina. 
“When I got the 
Karenina role, I was 
living in London with 
the girls from Icona 
Pop— they’re my best 
friends from Sweden,” 
she says. “We didn’t 
have any money, so we 
lived in the most dirty 
little house. We shared 
beds and just had a 
pile of clothes in the 
middle of the room 
that we also shared.” 

Vikander, a new 
face of Louis Vuitton, 
is nattily dressed for 
our interview in a 
tweed Vuitton blazer. 
Acne Studios skinny 
jeans, and Vuitton 
sandals. “These 
actually look like 
the sandals I wore in 
the movie,” she 
says, lifting a jewel- 
encrusted slide into 
the air. The actress 
loved all the chic late- 
’60s-inspired fashion 
in U.N.C.L.E., but she 
says with a sly smile, 
“My favorite outfit was 
the boilersuit.” 

— AMYSYNNOTT 
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CALVIN KLEIN 
COLLECTION 

Metallic cashmere dress. 
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LOUIS 

VUITTON 

Taffeta shirt, leather 
skirt with eel-skin trim, 
gold-finished ear 
cuff with chain, and 
palladium-chain belt. 

HAIR:MIKI FOR 
TIM HOWARD 
MANAGEMENT. 
MAKEUP: ALICE LANE 
FOR THE WALL 
GROUP. MANICURE: 
JIN SOON CHOI 
FOR JED ROOT. 




The swe^t moment of your day. 


C. slIG-AR 




Artfully simple, 
incredibly delicious 


c 2015 STACY’S PITA CHIP COMPANY. INC. 



ese late summer months, when gardens and green markets are 
■ bursting with juicy options, it s time to eat every gorgeous tomato that comes 

your way. Here, Am'erlea s star chefs seize the all-too-brief moment 
: i?;;; ih: ;:. with easy, mouthwatering^®gcipes that require minimal kitdien 

time— so you can keep playing outside till sundown 


; U HI . f*-. 






TOPPINE’W 




(Recipe on next page) 


n^V/y , . ; 


PHOTOGRAPHED BY 

GENTL & HYERS 
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SERVES 4 TOTAL TIME 20 minUtCS 

K cup extra-virgin olive oil 
Yt cup pitted Castelvetrano 
olives, halved 

2 tbsp brined capers, rinsed 
Vi cupfinely chopped onion 
% cup loosely packed small 

basil leaves 

Yt cup loosely packed flat-leaf 
parsley leaves 
Yu tsp crushed red pepper 
Sea salt 

3 heirloom tomatoes (about 
2 pounds), sliced thick 

1 In a bowl, combine olive oil, 
olives, capers, onion, basil, pars- 
ley, and crushed red pepper. Sea- 
son with Yi tsp sea salt and toss. 

2 Arrange tomato slices on a plat- 
ter; season with salt. Spoon olive 
topping over tomatoes and serve. 


Yi cupfinely diced cucumber 
Yt cupfinely chopped dill, plus more 
for garnish 

1 tbsp finely chopped mint 

1 tbsp fresh lemon juice 

1 tbsp extra-virgin olive oil 

Yt tsp ground dill seed 

1 tsp kosher salt 

Yt tsp freshly ground black pepper 

For the couscous: In a small saucepan, 
bring 4 cups water to a boil over high 
heat. Stir in couscous and salt. Reduce 
heat to moderate; cook until just tender, 
about 8 minutes. Drain and rinse under 
cold water; drain well. Transfer couscous 
to a medium bowl; stir in olive oil and let 
cool. For the vegetables: 1 In a small 
saucepan, bring Y 2 cup water to a boil over 
high heat. Add peas, cover, and reduce 
heat to low. Cook until tender and bright, 
about 4 minutes. Drain peas and add to 
couscous. 2 In a medium skillet, heat 
vegetable oil. Add mushrooms; cook 
over moderately high heat until golden 
brown and softened, about 8 minutes. 

Add mushrooms to couscous and peas. 

3 Cut the top inch off the tomatoes; 
scoop out centers. Season insides with 
salt; set aside. For the tzatziki: In a large 
bowl, combine yogurt, cucumber, dill, 
mint, lemon juice, olive oil, and dill seed. 
Add salt and pepper; stir to combine. 

To assemble: 1 Fold couscous, peas, 
and mushrooms into tzatziki. 2 Spoon 
couscous tzatziki into each tomato. 
Garnish with dill and serve. 


(Photo on 
previous page) 

FRANKIE’S 

TOPPING-FOR 

ANYTHING 


Meet your new secret weapon for 
effortless summer cooking. “You 
can spoon this amazing mixture 
over tomatoes, pasta, fish, or meat,” 
says Frank Castronovo, who 
along with Frank Falcinelli helms 
N.Y.C.’s joyfully old-school Italian 
hot spots Frankies Spuntino, 
Frankies 457, and Frankies 570. 
Salty with capers and green olives 
and sprinkled with crushed red 
pepper, the topping is equally 
delicious whether served fresh or 
left overnight to marinate. 


STGFFEG 

HEIRLGGM TGMATGES 

WITH COUSCOUS, PEAS, 
CHANTERELLE MUSHROOMS, 
CUCUMBERS, ANDTZATZIKI 

In New Orleans, rising chef and recent 
James Beard Award winner Alon 
Shaya works both sides of the Mediter- 
ranean, serving classic Italian food at 
Domenica and Pizza Domenica, and 
modern Israeli cuisine at Shaya. His 
stuffed tomatoes are “like a beautiful 
salad but done in an even more im- 
pressive way,” he says. Make the cous- 
cous mixture a day ahead, but scoop 
out tomatoes at the last moment, sav- 
ing the insides in a freezer bag to make 
pasta sauce or chilled tomato soup. 


SERVES 4 

TOTAL TIME 1 hour, IS minutes 


COUSCOUS 

I cup Israeli couscous 
I tbsp kosher salt 
1 tsp extra-virgin olive oil 

VEGETABLES 

Y cup baby green peas 

1 tbsp vegetable oil 

2 cups chanterelle mushrooms 
(about 4 oz.) 

4 large ripe heirloom tomatoes 

Y tsp kosher salt 

TZATZIKI 

Y cup plain yogurt (not Greek) 




2015 Nestle Waters North America Inc. 



FINE DINING DOESN’T 
HAVE TO MEAN FINE CHINA. 


FROM TABLECLOTH TO SANDWICH SHOP, 
S.PELLEGRINO MAKES ANY MEAL AN OCCASION 
AAAITH ITS EINE BUBBLES AND UNIQUE TASTE. 


ARE YOU 
a ☆ 

FOODIE? 


SHOW US WHAT MAKES YOU A FOODIE AT THE INFINITE TABLE. 

SANPELLEGRINO.COM 
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al dente, about 7 minutes. Drain well, 
reserving 1 cup of the water to use later. 
2 Meanwhile, In a large saucepan, melt 
butter in olive oil over moderately low 
heat. Add garlic and teaspoon salt; 
reduce heat to low and cook, stirring 
frequently, until garlic is softened, 3-4 
minutes (do not brown). Remove from 
heat. 3 Add pasta to garlic oil; toss to 
coat over moderately low heat. Add 
cherry tomatoes, parsley, basil, Parme- 
san, and crushed red pepper; toss 
quickly to combine and heat through, 
about 30 seconds. If pasta looks dry, add 
some of the reserved pasta water. 
Remove from heat and add lemon juice. 
Toss well and season with salt and pep- 
per. 4 Transfer to a large serving dish or 
individual bowls; top with ricotta salata. 


WITH TOASTED GARLIC, 
CHERRY TOMATOES, AND 
RICOTTA SALATA 

“Cherry tomatoes in the summertime 
are so juicy and sweet, you almost 
don’t have to do anything to them,” 
says N.Y.C. superchef Andrew Carmel- 
lini, known for his celebrated fleet 
of sumptuous and season-inspired 
restaurants, including pasta-centric 
Bar Primi. Tossed with lemon zest 
(“it cuts through the creaminess of the 
butter and cheese perfectly”) and only 
slightly cooked-down tomatoes, his 
dazzlingly fresh and simple spaghetti 
is “the perfect dish to serve outside 
with a glass of rose.” For an even more 
delicate version, make it with the 
skinnier spaghettini noodle, and be 
careful not to overcook it. 


SERVES 4 TOTAL TIME 30 minutes 


lb. dried spaghetti 

1 tbsp unsalted butter 

14 cup extra-virgin olive oil 
4 garliccloves, thinly sliced 
Salt 

3 cups cherry tomatoes, halved 
14 cup chopped parsley 

14 cup chopped basil 
Vt cup freshly grated Parmesan 
tsp crushed red pepper 

2 tbsp fresh lemon juice 
Pepper 

4 oz. ricotta salata, shaved 

1 In a large pot of salted boiling 
water, cook the pasta until just 
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PRESENTING 
THE NEW 
UNSTOPABLES 
COLLECTION 


WITH ULTRA 
LONG-LASTIN^ 

SCENTS 


SMELL LIKE THE lifesljfte YOU DESERVE 


un 

/TOPfiBLE/ 

air • home • fabric 
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SERVES 4 TOTAL TIME 20 minutes 

2 cups strawberries, hulled 
and halved (try the smaller, 
supersweet TrIstar variety) 

1 ripe heirloom tomato, cut into 
>$-inch wedges 

1 Persian cucumber, halved 
lengthwise and thinly sliced 
'/i small red onion, thinly sliced 
8 lemon verbena leaves, cut into 
ribbons (or use fresh mint) 

3 tbsp extra-virgin olive oil 
'/i tsp salt 

'/i tsp freshly ground black pepper 

1 In a bowl, combine the strawberries, 
tomato wedges, cucumber, red onion, 
and iemon verbena. Toss with the oiive 
oii, sait, and pepper and serve. 


WITH LEMON VERBENA 


Alfred Portale, chef of N.Y.C.’s 
famed Gotham Bar and Grill, grew 
up in an Italian-American house- 
hold, where dressing tomatoes with 
vinaigrette was de rigueur. But 
modern heirlooms are so full of fla- 
vor and subtlety, “I didn’t want to 
add lemon or vinegar to this dish,” 
he says. Instead, to impart just a 
hint of citrusy snap, Portale uses 
fresh verbena, capturing its “sweet, 
lemony perfume.” Likewise, aroma 
is key when choosing the best straw- 
berries, says Portale. “Look for deep 
red ones with a rich scent.” 


STRAWBERRY & 
TOMATO SALAD 


MAKING 
THE CUT 

These genius little kitchen 
tools reduce prep time 
and yield fab results. P.S. 
You’ll never want to use 
another knife after trying 
this one. Promise. 



DE-STEM ’EM 

Tomato huller, Chefn, 
$10; williams-sonoma.com. 



SLICE 

SWIFTLY 

Micro serrated 
tomato knife, 
Kyocera, $40; 
kyoceraadvanced 
ceramics.com. 
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PROP STYLING: HELEN CROWTHER. FOOD STYLING: REBECCA JURKEVICH FOR EDGE REPS 



e 2015 Qualcer Oats Company 





K.EAL 
]^EDLE 


WHAT 

THE 

BEST 

MORNINGS 

ARE 

MADE OF. 




Start your day on the plus side of delicious with Quaker® Real Medleys? 
Try new Summer Berry Granola as a delicious snack or topping 
that’s loaded with crunchy clusters plus real fruit. And there’s new 
Banana Walnut Oatmeal +, complete with super grains and 
packed with bananas and crunchy nuts. #QuakerUp 
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Q Is there an online service 
that can turn my digital 
pictures into something that 
looks supersophisticated? 

A Forgorgeous prints that feel luxe 
yet are surprisingly affordable, 
check out Artifact Uprising. All the 
products from this easy-to-use site 
and app are made of heavyweight, 
eco-friendly paper. Build photo albums 
0.2) In an array of sizes, from small, 
square softcovers for weekend adven- 
tures to larger hardcovers for special 
occasions. Crisp folded cards (3) make 
handwritten notes even more meaningful, 
and a collection of prints that sits 
on a reclalmed-pine base (4) lets you 
keep fond memories close at hand. 

Photo books (from $18), cards (from$1), 

1 2 assorted prints with wood stand ($24) , 

Artifact Uprising; artifactuprising.com. 



Assorted 
mixers, Be 
Mixed, $33/12 
4fl. oz. bottles; 
be-mixed.com. 


Q 


What’s a 
yummy 

drink I can whip 
up for spur-of- ^ 

the-moment \ 

summer guests? 

A We love the convenience 
and quality of these 
all-natural mixers from Be Mixed. 
Available In refined 
flavors like cucumber- 
mint and ginger-honey, 
they’re as impressive 
as any handcrafted 
libation and have 
zero calories. 

Add a splash of 
your favorite 
spirit— or club 
soda for a 
mocktail — and 
toast the last 
days of summer. 



Cotton and 
Lurex towels, 
Ziporah, 
$39-$145; 
ziporah 
lifestyle 
.com. 


We’re 

OBSESSED! 

You’ll be the envy of everyone sitting poolside with 
these silky towels from the Australian duo behind 
new textile brand Ziporah. Inspired by the ancient 
Romans’ fasciation with precious metals, the designers 
use metallic thread to create an iridescent effect, while 
the geometric patterns evoke the mosaics found 
in ancient Roman bathhouses. All decadent associa- 
tions we’re glad to wrap ourselves up in! 
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Ask our editors your lifestyle questions at instyle.com/lqa 



Your best recipes. For your best friend. 

Introducing cesar® home delights™ brand. The meals you love, made just for them. 

cesar! love them back! 



®/™ Trademarks © Mars, Incorporated 201 5. Westie image and tray shape are ® trademarks. 
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Astrid Stawiarz/Getty (2); Everett Collection (4); 
Dimitrios Kambouris/Getty (2); Gilbert Carrasquillo/ 
FilmMagic; Dimitrios Kambouris/Getty p. 56: Courtesy 
Best Friends Animal Society p. 59: From left: Villard/ 
Sipa; Venturelli/Wirelmage p. 60: From left: Briquet 
Hahn/Abaca; Xactpix/Splash; Andres Otero/Wenn; KCS 
Presse/Splash; Venturelli/Wirelmage p. 62: From left: 
Wendell Teodoro/Wirelmage; TJ/X17; Pressline Photos/ 
Corbis; McMullan/Sipa p. 64: From left: Abaca/AKM- 
GSl; Alberto E. Rodriguez/Getty; Splash; Michael 
Loccisano/Getty; Invision/AP p. 68: From left: KCS 
Presse/Splash; Bryan Bedder/Getty; Bennett Raglin/ 
Getty; Karwai Tang/Wirelmage; Alberto E. Rodriguez/ 
Wirelmage p. 69: From left: Kyle Rover/Startraks; Brad 
Barket/Getty; Kevork Djansezian/Getty; Kevin Winter/ 
Getty; Ian Gavan/Getty; Thomas Jannsen/Pacific Coast 
News p. 70: Clockwise from top right: courtesy Blush 
Lingerie; Manfred Koh Photography; styling: Sabrina 
Grande; courtesy Commando; courtesy Eres; Lester 
Cohen/Wirelmage pp. 72-74: Joachim Mueller- 
Ruchholtz/Visual Artists; styling: Emil Rebek; grooming: 
Patricia Morales; production: Madeleine Kiersztan/Ms4 
Productions p. 75: From top: NBC/Getty; Paramount/ 
Everett; FxNetwork/Everett p. 77: From top: Jacopo 
Raule; David McKnight/courtesy Armani p. 78: Top to 
bottom, from left: Ron Gallela/Wirelmage; Globe 
Photos/Zuma; Ron Galella/Wirelmage; Andrea Renault/ 
Zuma; Steve Granitz/Wirelmage; Jeff Kravitz/ 
Wirelmage; Jen Lowery/Startraks; Frazer Harrison/ 
Getty; Billy Farrell/Sipa; Steve Granitz/Wirelmage; Pascal 
Le Segretain/Getty; Fernando Allende/Broadimage; 
Jason Merritt/Getty; Camilla Morandi/Rex; Dominique 
Charriau/Wirelmage; Gregg Deguire/Wirelmage; Steve 
Granitz/Wirelmage; SGP/FameFlynet; Tommaso Boddi/ 
Wirelmage p. 79: Top to bottom, from left: BEI; Lisa 
O’Connor/Zuma; Kevin Mazur/Wirelmage; Everett 
Collection; Russell Einhorn/Splash; Frederick Brown/ 
Getty; Getty; Mario Anzuoni/Reuters; Jason Merritt/ 
Getty; Simone Comi/Startraks; Jason Merritt/Getty (2); 


Rob Kim/Getty; Dominique Charriau/Wirelmage; 

C Flanigan/Getty; Venturelli/Wirelmage; Pierre Suu/GC 
Images; George Pimentel/Wirelmage; FayesVision/ 
Wenn; Briquet-Hahn/Abaca p. 80: Courtesy Armani 
p. 83: Kevin Sweeney; styling: Renee Van p. 84: 
Clockwise from top right: Kevin Sweeney; styling: Renee 
Van (7); Catwalking/Getty pp. 87-88, 90, 92, 94: 
Styling: Eva Babieradzki; accessories: Kate Lacey; styling: 
Miako Katoh p. 97: Clockwise from top left: Catwalking/ 
Getty; Brian Henn; styling: Renee Van (3); Jon Kopaloff/ 
FilmMagic; Brian Henn; styling: Renee Van (2) p. 98: 
From left: Brian Henn; styling: Renee Yan (7); Jason 
LaVeris/FilmMagic p. 102: Clockwise from right: Getty/ 
Louis Vuitton; Manfred Koh Photography; styling: Judith 
Trezza/RJ Bennett p. 105: Clockwise from left: Richie 
Talboy; styling: Ali Pew; hair and makeup: Aeriel Payne/ 
Ken Barboza; Brian Henn; styling: Judith Trezza/ 

RJ Bennett (6) p. 106: Clockwise from top left: 

Richie Talboy (3); Brian Henn; styling: Judith Trezza/ 

RJ Bennett (6) p. 108: Clockwise from top left: 

Richie Talboy (2); Brian Henn; styling: Judith Trezza/ 

RJ Bennett (6) p. 110: Clockwise from bottom left: 
Richie Talboy (3); Brian Henn; styling: Judith Trezza/ 

RJ Bennett (6) p. A3: From left: Catwalking/Getty; 
Brian Henn (4) p. A4: From left: Victor Virgile/ 
Gammo-Rapho/Getty; Brian Henn (4) p. A5: From left: 
Victor Virgile/Gammo-Rapho/Getty; Brian Henn (4) 
p. A6: From left: Victor Virgile/Gammo-Rapho/Getty; 
Brian Henn (4) p. A7: From left: Victor Virgile/ 
Gammo-Rapho/Getty; Brian Henn (4) p. A8: From left: 
Catwalking/Getty; Brian Henn (4) p. A9: From left: 
Victor Virgile/Gammo-Rapho/Getty; Brian Henn (4) 
p. AlO: From left: Victor Virgile/Gammo-Rapho/Getty; 
Brian Henn (4) p. All: From left: Victor Virgile/Gammo- 
Rapho/Getty; Brian Henn (4) p. A12: From left: Pascal 
Le Segretain/Getty; Brian Henn (4) p. A13: From left: 
Victor Virgile/Gammo-Rapho/Getty; Brian Henn (4) 
pp. A14-A15: From left: Catwalking/Getty; Brian 
Henn (8) p. A16: From left: Pietro D'Aprano/Getty; 

Brian Henn (4) p. A17: From left: Victor Virgile/Gammo- 
Rapho/Getty; Brian Henn p. A18: From left: Victor 
Virgile/Gammo-Rapho/Getty; Brian Henn (4) p. A19: 
From left: Victor Virgile/Gammo-Rapho/Getty; Brian 
Henn (4) p. A20: From left: Pascal Le Segretain/Getty; 
Brian Henn (4) p. A21: From left: Antonio de Moraes 
Barros Filho/Wirelmage; Brian Henn (4) p. A22: From 
left: Victor Virgile/Gammo-Rapho/Getty; Brian Henn (4) 
p. A23: From left: Victor Virgile/Gammo-Rapho/Getty; 
Brian Henn (4) p. A24: From left: Catwalking/Getty; 
Brian Henn (4) p. A25: From left: Victor Virgile/ 
Gammo-Rapho/Getty; Brian Henn (4) p. A26: From left: 
Antonio de Moraes Barros Filho/Wirelmage; Brian 
Henn (4) p. A27: From left: Victor Virgile/Gammo- 
Rapho/Getty; Brian Henn (4) p. A28: From left: Victor 
Virgile/Gammo-Rapho/Getty; Brian Henn (4) p. A29: 
From left: Catwalking/Getty; Brian Henn (4) p. A30: From 
left: Victor Virgile/Gammo-Rapho/Getty; Brian Henn (4) 
p. A31: From left: Victor Virgile/Gammo-Rapho/Getty; 
Brian Henn (4) p. 113: Clockwise from top right: TIPS; 
Celebrity Monitor/Corbis; Angela Weiss/Getty; Matt 
Baron/BEI (2); Daniele Oberrauch/lmaxtree; Rabbani 
and Solimene Photography/Getty p. 115: Clockwise 


from top right: TIPS (5); Mateo Scarpellini; TIPS (3); 
Sean Cunningham; Antonello Trio p. 116: Clockwise 
from top left: Antonello Trio; Alessandro Zeno (4); 
Jason Lloyd Evans; Brian Henn (4); Alessandro Zeno; 
Brian Henn (2); Antonello Trio; Ivan Lattuada; Brian 
Henn (5) p. 118: Clockwise from top left: Brian 
Henn (4); Jennifer Graylock/Getty; InDigital; 

Alessandro Zeno; Brian Henn (6); Alessandro Zeno; 
Matt Lever; FirstView; Chiara Segatel p. 127: Clockwise 
from top left: Cedric Buchet/Art Partner; Jon Paterson 
p. 128: Clockwise from bottom right: Jon Kopaloff; 
Jerod Harris/FilmMagic; Ben Gabbe/FilmMagic; Barry 
King/FilmMagic; Jon Paterson (6) p. 133: Clockwise 
from top right: Corbis; J Muckle (7); courtesy Benefit; 

J Muckle p. 134: TIPS (13) p. 136: Brian Henn (10) 
p. 138: Clockwise from top right: Kristina Bumphrey/ 
Startraks; Jim Smeal/BEI; Frazer Harrison/Getty; Jon 
Kopaloff/FilmMagic; Anthony Behar/Sipa; Steve Granitz/ 
Wirelmage; Greg DeGuire/FilmMagic; RD/Retna; Peter 
Kramer/Getty; Charles Sykes/Rex; Stewart Cook/Rex; 

Jim Smeal/BEI p. 140: Clockwise from bottom right: 
Brian Henn (2); Paul Archuleta/FilmMagic; Brian 
Henn (5) p. 148: TIPS (10) p. 150: Clockwise from top 
right: Getty; Alex Reside; Paul Kolnik; courtesy the Old 
No. 77 Hotel; no credit (3); Frank W. Ockenfels 3/E! 
Entertainment p. 153: Dyad Photography; styling: 

Judith Trezza/RJ Bennett p. 154: Clockwise from top 
left: InDigital; Dyad Photography (10); styling: Judith 
Trezza/RJ Bennett p. 156: Clockwise from bottom right: 
Dyad Photography (11); styling: Judith Trezza/ 

RJ Bennett; Armando Grillo; Anthea Sims p. 158: 
Clockwise from top left: FirstView; Danielle Oberrauch; 
Dyad Photography (9); styling: Judith Trezza/RJ 
Bennett p. 160: Brian Henn; styling: Jason Gledhill/ 
Halley Resources p. 163: Clockwise from bottom 
middle: Diego Zuko; Dyad Photography (14); styling: 
Sabrina Grande p. 164: Clockwise from bottom right: 
Kirstin Sinclair; Dyad Photography (15); styling: Sabrina 
Grande pp. 167-176: Giampaolo Sgura/Close Up 
Milano; Ben Skervin/The Magnet Agency; Daniel Martin/ 
The Wall Group; styling: Melissa Rubini; manicure: 
Roseann Singleton/Art Department; prop styling: Bette 
Adams/Mary Howard Studio; production: Madeleine 
Kiersztan/Ms4 Productions p. 177: From left: HVLA/ 
Broadimage; courtesy Eva Longoria Foundation; 
courtesy JCPenney; Mike Marsland/Wirelmage 
pp. 178-185: Horst Diekgerdes/D + V Management; 
hair: Kevin Ryan/Unite/Art + Commerce; makeup: Maki 
Ryoke/Chanel/Tim Howard Management; styling: 
Melissa Rubini; manicure: Sofia Shusterov/Nars 
Cosmetics/Judy Casey; prop styling: Jim Gratson; 
production: Nicole Hektner/Hen’s Tooth Productions 
pp. 186-193: Johan Sandberg/Artlist; hair: Miki/Tim 
Howard Management; makeup: Alice Lane/The Wall 
Group; styling: Melissa Rubini; manicure: Jin Soon Choi/ 
JINsoon/Jed Root; production: Brachfeld pp. 195-196, 
198: GentI & Hyers/Edge Reps; prop styling: Helen 
Crowther; food styling: Rebecca Jurkevich/Edge Reps 
p. 200: Bottom from left: David Bell/courtesy Williams 
Sonoma; courtesy 0X0; courtesy Kyocera p. 202: 
Clockwise from top left: Manfred Koh Photography (5); 
iStock; courtesy beMixed p. 206: Dyad Photography 
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ATITSHRSm 


solution 

for unslOft'V 
pnror Bumps^ 

inqrown H«>r* 
o»ror Bum 


paraben/ 

THC-free 


I HAIR 


HARSH 


Naturtint's eco- 
friendly ingredients 
ensure luminous, 
long-lasting color. 
With 29 mixable 
shades, you'll find 
a gorgeous glow 
that's all your own! 
naturtintusa.com 


Proteins & Amino Acids 
that link into hair's fibers 
for stronger, hydrated 
hair. Touch screen Touch 
2 dryer's ionic output 
seals strands' cuticles. 
The result is incredible 
softness, manageability 
& shine, ulta.com 


ADVERTISEMENT 


HEMPZ 


Thple Moisture 


AN Ali/OAr HEArnHY 
RAEXANCE a PROTBCIKM 

Fortified with an 
uber-hydrating Yangu Oil, 
Apple Fruit Extract & Cogon 
Grass Extract, Hempz Triple 
Moisture Herbal Whipped 
Body Creme delivers 
antioxidants & fatty acids 
to retain firm, nourished 
skin. At Ulta, ulta.com , 

& hempzproducts.com 


Pura d'or Organic 
Hair Loss Prevention 
Shampoo helps 
thicken hair with 
natural ingredients, 
Argan oil, vitamins & 
extracts, for a fuller, 
healthier look. No 
parabens, sulfates or 
gluten. Available at 
purador.com & 
amazon.com/purador 


PACK UGHi; IHE! B IHB 
OSUr BRA YOUTL NEED 

Coobie Seamless Bras are so 
comfortable, they are your new 
go-to for work, gym, travel, 
leisure, everything. No wires, 
adj. straps, one size fits 32A-36D 
& 50-t colors. Save $20 on 31 
Code: COMFORTS at 
shopcoobie.com or 
888-789-1037 




Brushing hair when 
it's wet can cause 
damage. But not with 
Wet Brush®! Made 
specifically for wet 
hair. Wet Brush® 
glides through hair for 
effortless detangling. 
Less breakage means 
healthier, smoother 
hair. Works on dry hair 
too! thewetbrush.com 


steripod clip-on 
toothbrush pro- 
tector keeps your 
toothbrush clean 
& fresh for up to 3 
months! No cables 
, or batteries make 
' steripod great for 
• home, travel, and 
gym! Available at 
Walmart, Target and 
Bed Bath & Beyond. 
getsteripod.com 


BVEBYE 
INGROWN H^ 
SRAZC»BlAira 

Tend Skin® Liquid re- 
duces the appearance of 
unsightly ingrown hairs 
& razor bumps caused 
from shaving, waxing, 
electrolysis or laser hair 
removal on women 
AND men. At Ulta, 
Walgreens, Salons, 
Shoppers Drug Mart & 
Target, tendskin.com 
or 800-940-8423 


Luxurious curls are 
defined with Surface™ 
Curls Regime. Organic 
cocoa butter and 
glyco-proteins instantly 
condition, detangle & 
set humidity resistance 
for smoothness & shine 
like no other. Paraben- 
free. Available at salons. 
surfacehair.com 


favorite new powerhouse products by tipsntrends 






FLASHBACK 


GWYNETH PALTROW 

Long before she became a lifestyle guru, the Oscar winner welcomed us to the sprawling 
ranch in Toledo, Spain, where she once lived as a foreign-exchange student 



NOVEMBER 2003 

“I come here four 
times a year,” said 
Paltrow, as she 
showed us her 
favorite hideaway 
for our “She 
Reigns in Spain” 
cover story. “It’s 
the farthest you 
can get from 
Hollywood.” A 
born-and-bred 
city girl, Paltrow 
happily let her 
hair down for our 
cameras while 
she reconnected 
with the local 
Iberian culture 
she fell in love 
with. (Five years 
later she and 
chef Mario Batali 
would star in a 
PBS travelogue 
and culinary tour 
of the entire 
country.) Paltrow 
reminisced about 
the family 
she lived with 
all those years 
ago. “They sing, 
dance, and 
drink wine, and 
they love each 
other,” she said. 
“It’s inspiring.” 
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YES, THERE ARE STILL PEOPLE WITH 
BLUE HAIR WHO DRIVE A BUICK. 

Introducing five fresh expectation-shattering luxury models from Buick. When you experience the new Buick, 
you'll see we're perfect for so much more than just driving to the Early Bird Special. Discover more at buick.com. 


' /I 








‘ "THE NEW BUICK 


©2015 General Motors. All rights reserved. Buick^ Buick emblem'^ 








/PRO-l«TTE FOUNDATION 


LUBLE 


BE YOUR OWN PRO AT 

INFALLIBLEPRO.COM 


Zoe Saldana 



TRY ON THE INFALLIBLE LOOKS INSTANTLY 
DOWNLOAD THE MAKEUP GENIUS APR 


VS24HR MATTE WITHOUT THE FLAT 

THE PRO LOOK OF LONGWEAR 

GO PRO WITH A PROFESSIONAL DEMI-MATTE FINISH AND AIR-LIGHT TEXTURE, 
JUST LIKE THE PROS. NOT HEAVY. NOT MASKY. NOT SHINY. 

BECAUSE YOU’RE WORTH IT.’" 



©2015 L'Oreal USA. Inc. 


